
Simplify the navigation and give every top-level item a clear strategic roleSimplify the navigation and give every top-level item a clear strategic role
The current navigation feels too crowded and slightly difficult to scan. It mixes campaign language, organisationalThe current navigation feels too crowded and slightly difficult to scan. It mixes campaign language, organisational
information and content formats at the same level, while the toolbar itself is relatively small and visually sits overinformation and content formats at the same level, while the toolbar itself is relatively small and visually sits over
photography, which reduces clarity.photography, which reduces clarity.
I would simplify the architecture and make the header and footer clearly distinct, with a cleaner, fixed navigationI would simplify the architecture and make the header and footer clearly distinct, with a cleaner, fixed navigation
system.system.

Simplify the navigation and give every top-level item a clear strategic role
The current navigation feels too crowded and slightly difficult to scan. It mixes campaign language, organisational
information and content formats at the same level, while the toolbar itself is relatively small and visually sits over
photography, which reduces clarity.
I would simplify the architecture and make the header and footer clearly distinct, with a cleaner, fixed navigation
system.

Homepage (Navigation)

SSuggested information architectureuggested information architecture
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Make the header cleaner and more usableMake the header cleaner and more usable
I would explore:I would explore:

a slightly taller, more confident header;a slightly taller, more confident header;
clear contrast betwclear contrast between navigation and background;een navigation and background;
no photography directly behind navigation text;no photography directly behind navigation text;
fewer top-level items;fewer top-level items;
more generous spacing;more generous spacing;
larger click areas;larger click areas;
subtle dropdown indicators;subtle dropdown indicators;
sticky navigation on scroll;sticky navigation on scroll;
one clearly highlighted Get Involved CTA.one clearly highlighted Get Involved CTA.

The toolbar should feel like a permanent navigationThe toolbar should feel like a permanent navigation
system, not an overlay sitting on top of changing imagery.system, not an overlay sitting on top of changing imagery.

Make the header cleaner and more usable
I would explore:

a slightly taller, more confident header;
clear contrast between navigation and background;
no photography directly behind navigation text;
fewer top-level items;
more generous spacing;
larger click areas;
subtle dropdown indicators;
sticky navigation on scroll;
one clearly highlighted Get Involved CTA.

The toolbar should feel like a permanent navigation
system, not an overlay sitting on top of changing imagery.
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Rebuild the homepage opening around one clear propositionRebuild the homepage opening around one clear proposition
The current homepage opens with a carousel followed by a second large introductory section. This makes the firstThe current homepage opens with a carousel followed by a second large introductory section. This makes the first
experience feel fragmented and repetitive: UAOA is essentially explaining UAOA twice before the visitor reaches theexperience feel fragmented and repetitive: UAOA is essentially explaining UAOA twice before the visitor reaches the
actual work.actual work.

Rebuild the homepage opening around one clear proposition
The current homepage opens with a carousel followed by a second large introductory section. This makes the first
experience feel fragmented and repetitive: UAOA is essentially explaining UAOA twice before the visitor reaches the
actual work.

Homepage (Section 1)

Remove the homepage carouselRemove the homepage carousel
The carousel moves too quickly, key messages pass before tThe carousel moves too quickly, key messages pass before the user has time to absorb them, and it creates a slightlyhe user has time to absorb them, and it creates a slightly
dated “campaign website” feel.dated “campaign website” feel.
It also means UAOA is speaking primarily about itself, rather than immediately framing the issue it exists to address.It also means UAOA is speaking primarily about itself, rather than immediately framing the issue it exists to address.
I would replace it with one exceptional visual:I would replace it with one exceptional visual:

a strong editorial photograph;a strong editorial photograph;
a short, high-quality cinematic loop;a short, high-quality cinematic loop;
or a restrained motion graphic built around online abuse / digital interaction.or a restrained motion graphic built around online abuse / digital interaction.

The visual should feel purposeful and premium, not decorative.The visual should feel purposeful and premium, not decorative.

Remove the homepage carousel
The carousel moves too quickly, key messages pass before the user has time to absorb them, and it creates a slightly
dated “campaign website” feel.
It also means UAOA is speaking primarily about itself, rather than immediately framing the issue it exists to address.
I would replace it with one exceptional visual:

a strong editorial photograph;
a short, high-quality cinematic loop;
or a restrained motion graphic built around online abuse / digital interaction.

The visual should feel purposeful and premium, not decorative.

Combine the first two sections into one heroCombine the first two sections into one hero
At the moment, visitors first see tAt the moment, visitors first see the large event image, then scroll into:he large event image, then scroll into:
UNUNITED AGAINST ONLINE ABUSEITED AGAINST ONLINE ABUSE
COALITION TO STOP HATE SPEECH IN SPORTCOALITION TO STOP HATE SPEECH IN SPORT
followed by several explanatory sentences.followed by several explanatory sentences.
That creates almost two full screens before the proposition is properly established.That creates almost two full screens before the proposition is properly established.
I would consolidate everything into something much more immediate:I would consolidate everything into something much more immediate:
UNITED AGAINST ONLINE ABUSEUNITED AGAINST ONLINE ABUSE
MMaking sport safer online.aking sport safer online.
A global coalition bringing sport, governments, academia and technology together to understand, prevent and tackleA global coalition bringing sport, governments, academia and technology together to understand, prevent and tackle
online abuse through evidence, education and collective action.online abuse through evidence, education and collective action.
Explore our work →Explore our work →
Join the coalition →Join the coalition →
This should all be visible within the first viewport.This should all be visible within the first viewport.

Combine the first two sections into one hero
At the moment, visitors first see the large event image, then scroll into:
UNITED AGAINST ONLINE ABUSE
COALITION TO STOP HATE SPEECH IN SPORT
followed by several explanatory sentences.
That creates almost two full screens before the proposition is properly established.
I would consolidate everything into something much more immediate:
UNITED AGAINST ONLINE ABUSE
Making sport safer online.
A global coalition bringing sport, governments, academia and technology together to understand, prevent and tackle
online abuse through evidence, education and collective action.
Explore our work →
Join the coalition →
This should all be visible within the first viewport.
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Add an immediate proof-of-scale momentAdd an immediate proof-of-scale moment
DirDirectly after the hero, I would add a very concise statistics strip to demonstrate that UAOA is already an active,ectly after the hero, I would add a very concise statistics strip to demonstrate that UAOA is already an active,
established coalition.established coalition.
ThisThis should not become another full content section. It should work almost as a visual pause between the hero and should not become another full content section. It should work almost as a visual pause between the hero and
the rest of the homepage.the rest of the homepage.

Add an immediate proof-of-scale moment
Directly after the hero, I would add a very concise statistics strip to demonstrate that UAOA is already an active,
established coalition.
This should not become another full content section. It should work almost as a visual pause between the hero and
the rest of the homepage.

Homepage (Section 2)

Rebuild the pillars as strong editorial statementsRebuild the pillars as strong editorial statements
I would change the current pillars sI would change the current pillars section quite drastically.ection quite drastically.
At the moment, the combination of:At the moment, the combination of:

three outlined boxes;three outlined boxes;
generic icons;generic icons;
long explanatory paragraphs;long explanatory paragraphs;
a background photograph;a background photograph;

makes the section feel visually busy and quite conventional.makes the section feel visually busy and quite conventional.
II would remove the boxes and icons entirely and treat the three pillars as large typographic statements. would remove the boxes and icons entirely and treat the three pillars as large typographic statements.
For example:For example:
0101
STRONGER TOGETHER.STRONGER TOGETHER.
Sport cannot tackle online abuse alone.Sport cannot tackle online abuse alone.
Explore our coalition →Explore our coalition →
0202
EVIDENCE LED.EVIDENCE LED.
Better decisions start with better evidence.Better decisions start with better evidence.
Explore our research →Explore our research →
0303
COMMITTED TO ACTION.COMMITTED TO ACTION.
Evidence and collaboration must translate into real-world change.Evidence and collaboration must translate into real-world change.
Explore our impact →Explore our impact →

Rebuild the pillars as strong editorial statements
I would change the current pillars section quite drastically.
At the moment, the combination of:

three outlined boxes;
generic icons;
long explanatory paragraphs;
a background photograph;

makes the section feel visually busy and quite conventional.
I would remove the boxes and icons entirely and treat the three pillars as large typographic statements.
For example:
01
STRONGER TOGETHER.
Sport cannot tackle online abuse alone.
Explore our coalition →
02
EVIDENCE LED.
Better decisions start with better evidence.
Explore our research →
03
COMMITTED TO ACTION.
Evidence and collaboration must translate into real-world change.
Explore our impact →

Homepage (Section 3)
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Make the coaliMake the coalition feel like a network, not a sponsor walltion feel like a network, not a sponsor wall
I like the existing visual asset, but in its current form the concentration of logos makes the section read more like aI like the existing visual asset, but in its current form the concentration of logos makes the section read more like a
sponsor board than a global coalition.sponsor board than a global coalition.
II would keep the idea of showing the breadth of the network, but give the section a much stronger narrative and would keep the idea of showing the breadth of the network, but give the section a much stronger narrative and
clearer interaction.clearer interaction.

Make the coalition feel like a network, not a sponsor wall
I like the existing visual asset, but in its current form the concentration of logos makes the section read more like a
sponsor board than a global coalition.
I would keep the idea of showing the breadth of the network, but give the section a much stronger narrative and
clearer interaction.

Homepage (Section 4)

Start with the scale and purpose of the coaliStart with the scale and purpose of the coalitiontion
Rather than leading directly with logos, I would open with a strong statement:Rather than leading directly with logos, I would open with a strong statement:
OUR COALITIONOUR COALITION
One issue. Many sectors. One collective response.One issue. Many sectors. One collective response.
75+ organisations across sport, government, academia, technology and civil society working together to tackle75+ organisations across sport, government, academia, technology and civil society working together to tackle
online abuse in sport.online abuse in sport.
This establishes why the organisations are together, rather than simply showing who they are.This establishes why the organisations are together, rather than simply showing who they are.

Start with the scale and purpose of the coalition
Rather than leading directly with logos, I would open with a strong statement:
OUR COALITION
One issue. Many sectors. One collective response.
75+ organisations across sport, government, academia, technology and civil society working together to tackle
online abuse in sport.
This establishes why the organisations are together, rather than simply showing who they are.

Organise the coalition by sectorOrganise the coalition by sector
I would introduce simple category navigation:I would introduce simple category navigation:
ALL · SPORT · GOVERNMENT · ACADEMIA · TECHNOLOGY · CIVIL SOCIETYALL · SPORT · GOVERNMENT · ACADEMIA · TECHNOLOGY · CIVIL SOCIETY
Selecting a category would dynamically update the organisations shown.Selecting a category would dynamically update the organisations shown.
This would:This would:

make a large coalition easier to explore;make a large coalition easier to explore;
immediately demonstrate its cross-sector nature;immediately demonstrate its cross-sector nature;
avoid displaying dozens of logos with no hierarchy;avoid displaying dozens of logos with no hierarchy;
create a stronger connection with the full Our Partners page.create a stronger connection with the full Our Partners page.

After the visual network:After the visual network:
Explore the full coalition →Explore the full coalition →
This should lead to the dedicated Our Partners page, where users can browse all organisations in more detail.This should lead to the dedicated Our Partners page, where users can browse all organisations in more detail.

Organise the coalition by sector
I would introduce simple category navigation:
ALL · SPORT · GOVERNMENT · ACADEMIA · TECHNOLOGY · CIVIL SOCIETY
Selecting a category would dynamically update the organisations shown.
This would:

make a large coalition easier to explore;
immediately demonstrate its cross-sector nature;
avoid displaying dozens of logos with no hierarchy;
create a stronger connection with the full Our Partners page.

After the visual network:
Explore the full coalition →
This should lead to the dedicated Our Partners page, where users can browse all organisations in more detail.
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Replace the Replace the timeline with a true “Latest Insights” sectiontimeline with a true “Latest Insights” section
I would remove the current timeline from the homepage entirely.I would remove the current timeline from the homepage entirely.
Visually, it is one of the most complicated sections on the site: world map, dates, timeline line, nodes, arrows, multipleVisually, it is one of the most complicated sections on the site: world map, dates, timeline line, nodes, arrows, multiple
images and very long uppercase headlines. The result feels like a hybrid between a historical timeline and a newsimages and very long uppercase headlines. The result feels like a hybrid between a historical timeline and a news
carousel, which makes the section unnecessarily difficult to scan.carousel, which makes the section unnecessarily difficult to scan.

Replace the timeline with a true “Latest Insights” section
I would remove the current timeline from the homepage entirely.
Visually, it is one of the most complicated sections on the site: world map, dates, timeline line, nodes, arrows, multiple
images and very long uppercase headlines. The result feels like a hybrid between a historical timeline and a news
carousel, which makes the section unnecessarily difficult to scan.

Homepage (Section 5)

Create a clCreate a cleaner “Latest Insights” sectioneaner “Latest Insights” section
I would structure this around one main feature + secondary stories.I would structure this around one main feature + secondary stories.
For example:For example:
LATEST INSIGHTSLATEST INSIGHTS
Large featured story:Large featured story:
RESEARCH · 14 AUG 2026RESEARCH · 14 AUG 2026
UAOA launches International Research NetworkUAOA launches International Research Network
Short 1–2 line description.Short 1–2 line description.
Read the story →Read the story →
Then alongside or underneath:Then alongside or underneath:
Secondary stories. These should be much smaller and more compact than the main feature.Secondary stories. These should be much smaller and more compact than the main feature.

Create a cleaner “Latest Insights” section
I would structure this around one main feature + secondary stories.
For example:
LATEST INSIGHTS
Large featured story:
RESEARCH · 14 AUG 2026
UAOA launches International Research Network
Short 1–2 line description.
Read the story →
Then alongside or underneath:
Secondary stories. These should be much smaller and more compact than the main feature.

Refine the FAQ raRefine the FAQ rather than overdesign itther than overdesign it
I would keep the Frequently Asked Questions section on the homepage, but visually refine it.I would keep the Frequently Asked Questions section on the homepage, but visually refine it.
The FAQ is functional content, so it does not need another highly designed or image-heavy section.The FAQ is functional content, so it does not need another highly designed or image-heavy section.
I would use:I would use:

a simple, spacious accordion;a simple, spacious accordion;
larger question typography;larger question typography;
thin separators rather than heavy boxes;thin separators rather than heavy boxes;
very subtle hover / open states;very subtle hover / open states;
generous vertical spacing;generous vertical spacing;
short answers;short answers;

Refine the FAQ rather than overdesign it
I would keep the Frequently Asked Questions section on the homepage, but visually refine it.
The FAQ is functional content, so it does not need another highly designed or image-heavy section.
I would use:

a simple, spacious accordion;
larger question typography;
thin separators rather than heavy boxes;
very subtle hover / open states;
generous vertical spacing;
short answers;

Homepage (Section 6)
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Make the fooMake the footer feel like a clear end point, not another full sectionter feel like a clear end point, not another full section
TThe current footer is far too tall and visually behaves like an additional content section. It should instead create anhe current footer is far too tall and visually behaves like an additional content section. It should instead create an
immediate sense of closure at the end of every page.immediate sense of closure at the end of every page.
I would make it significantly more compact and structured.I would make it significantly more compact and structured.

Make the footer feel like a clear end point, not another full section
The current footer is far too tall and visually behaves like an additional content section. It should instead create an
immediate sense of closure at the end of every page.
I would make it significantly more compact and structured.

Homepage (Footer)

Keep funding / parKeep funding / partner logos in a discreet dedicated rowtner logos in a discreet dedicated row
The funding and institutional acknowledgements are important, but they should be visually secondary.The funding and institutional acknowledgements are important, but they should be visually secondary.
I would create one compact row for:I would create one compact row for:

FIA Foundation;FIA Foundation;
European Union / Erasmus+;European Union / Erasmus+;
relevant supporting partners where required.relevant supporting partners where required.

Logos should:Logos should:
use consistent optical sizing;use consistent optical sizing;
sit on one baseline;sit on one baseline;
remain relatively small;remain relatively small;
ideally use a simplified monochrome treatment where brand guidelines allow.ideally use a simplified monochrome treatment where brand guidelines allow.

This sectionThis section should feel like an acknowledgement strip, not another partner showcase. should feel like an acknowledgement strip, not another partner showcase.

Keep funding / partner logos in a discreet dedicated row
The funding and institutional acknowledgements are important, but they should be visually secondary.
I would create one compact row for:

FIA Foundation;
European Union / Erasmus+;
relevant supporting partners where required.

Logos should:
use consistent optical sizing;
sit on one baseline;
remain relatively small;
ideally use a simplified monochrome treatment where brand guidelines allow.

This section should feel like an acknowledgement strip, not another partner showcase.
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Split the current UAOA Day section into two distinct parts in order to make it lighter, clearer and easier toSplit the current UAOA Day section into two distinct parts in order to make it lighter, clearer and easier to
reuse in future years.reuse in future years.
1. An evergreen core page “About”. A dedicated page explaining what UAOA Day is, why it exists and how it fits within1. An evergreen core page “About”. A dedicated page explaining what UAOA Day is, why it exists and how it fits within
the wider UAOA mission.the wider UAOA mission.
2. A 2026 archive layer. A separate UAOA Day 2026 section functioning as an archive of that year’s activation, with:2. A 2026 archive layer. A separate UAOA Day 2026 section functioning as an archive of that year’s activation, with:

a 2026 Campaign page;a 2026 Campaign page;
a Voices page.a Voices page.

Split the current UAOA Day section into two distinct parts in order to make it lighter, clearer and easier to
reuse in future years.
1. An evergreen core page “About”. A dedicated page explaining what UAOA Day is, why it exists and how it fits within
the wider UAOA mission.
2. A 2026 archive layer. A separate UAOA Day 2026 section functioning as an archive of that year’s activation, with:

a 2026 Campaign page;
a Voices page.

#UAOADAY
About I

Stronger and more attractive openingStronger and more attractive opening
I would start with a cleaner, more impactful headline that immediately communicates the spirit of the campaign.I would start with a cleaner, more impactful headline that immediately communicates the spirit of the campaign.
Then, tThen, the page should move through the information in a simple and logical way:he page should move through the information in a simple and logical way:

what UAOA Day is;what UAOA Day is;
why it matters;why it matters;
what it aims to do;what it aims to do;
how people can engage beyond the day itself.how people can engage beyond the day itself.

Stronger and more attractive opening
I would start with a cleaner, more impactful headline that immediately communicates the spirit of the campaign.
Then, the page should move through the information in a simple and logical way:

what UAOA Day is;
why it matters;
what it aims to do;
how people can engage beyond the day itself.

A more dynamic presentation of the campaign oA more dynamic presentation of the campaign objbjectivesectives
I would highlight the key objectives in a more visual and colourful way, for example through large editorial statement.I would highlight the key objectives in a more visual and colourful way, for example through large editorial statement.
A more dynamic presentation of the campaign objectives
I would highlight the key objectives in a more visual and colourful way, for example through large editorial statement.

A stronger visual galleryA stronger visual gallery
I would include a curated gallery of campaign momI would include a curated gallery of campaign moments to quickly show what the initiative has looked like in practice.ents to quickly show what the initiative has looked like in practice.
This could be a fixed gallery or a light horizontal movement / scroll treatment to give a quick sense of the campaign inThis could be a fixed gallery or a light horizontal movement / scroll treatment to give a quick sense of the campaign in
action.action.

A stronger visual gallery
I would include a curated gallery of campaign moments to quickly show what the initiative has looked like in practice.
This could be a fixed gallery or a light horizontal movement / scroll treatment to give a quick sense of the campaign in
action.

Campaign hashtags as a more visible design elemCampaign hashtags as a more visible design elementent
If possible, I would make the hashtags more prominent — potentially in a scrolling or ticker-style treatment — toIf possible, I would make the hashtags more prominent — potentially in a scrolling or ticker-style treatment — to
reinforce the campaign identity and social-media dimension.reinforce the campaign identity and social-media dimension.

Campaign hashtags as a more visible design element
If possible, I would make the hashtags more prominent — potentially in a scrolling or ticker-style treatment — to
reinforce the campaign identity and social-media dimension.

Clear links to the two 2026 archive pagesClear links to the two 2026 archive pages
The page should clearly direcThe page should clearly direct users toward:t users toward:

the 2026 Campaign page;the 2026 Campaign page;
the Voices page.the Voices page.

This helps connect the evergreen explanation page to the year-specific archive content.This helps connect the evergreen explanation page to the year-specific archive content.

Clear links to the two 2026 archive pages
The page should clearly direct users toward:

the 2026 Campaign page;
the Voices page.

This helps connect the evergreen explanation page to the year-specific archive content.

Clear calls to actionClear calls to action
The page should end with very visible and pracThe page should end with very visible and practical CTAs.tical CTAs.
I would include a final section encouraging users to follow the campaign across the relevant social channels and toI would include a final section encouraging users to follow the campaign across the relevant social channels and to
engage with the official hashtags.engage with the official hashtags.

Clear calls to action
The page should end with very visible and practical CTAs.
I would include a final section encouraging users to follow the campaign across the relevant social channels and to
engage with the official hashtags.
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#UAOADAY
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Strong campaign-led openingStrong campaign-led opening
I would open with:I would open with:
UAOA DAY 2026UAOA DAY 2026
From a shared message to a global movement.From a shared message to a global movement.
On 7 July 2026, the sportiOn 7 July 2026, the sporting community came together for the inaugural edition of UAOA Day.ng community came together for the inaugural edition of UAOA Day.
The UAOA Day hero launch film should be immediately visible in the hero, rather than introduced further down theThe UAOA Day hero launch film should be immediately visible in the hero, rather than introduced further down the
page.page.

Strong campaign-led opening
I would open with:
UAOA DAY 2026
From a shared message to a global movement.
On 7 July 2026, the sporting community came together for the inaugural edition of UAOA Day.
The UAOA Day hero launch film should be immediately visible in the hero, rather than introduced further down the
page.

2026 Campaign I

Make Silverstone the main campaign storyMake Silverstone the main campaign story
The British Grand Prix activation should be the strongest visual section after the hero.The British Grand Prix activation should be the strongest visual section after the hero.
Use a strong campaignUse a strong campaign photograp photograph / footage and keep the copy concise.h / footage and keep the copy concise.
Rather than listing every activation in a standard bullet list, I would surface them more visually as short metadataRather than listing every activation in a standard bullet list, I would surface them more visually as short metadata

Make Silverstone the main campaign story
The British Grand Prix activation should be the strongest visual section after the hero.
Use a strong campaign photograph / footage and keep the copy concise.
Rather than listing every activation in a standard bullet list, I would surface them more visually as short metadata

Present the Practical Toolkit as a resource, not a productPresent the Practical Toolkit as a resource, not a product
Short explanation + concise list of what it included, followed by one strong CTA:Short explanation + concise list of what it included, followed by one strong CTA:
DDownload the Practical Toolkit ↓ownload the Practical Toolkit ↓
The visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating anotherThe visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating another
document card.document card.

Present the Practical Toolkit as a resource, not a product
Short explanation + concise list of what it included, followed by one strong CTA:
Download the Practical Toolkit ↓
The visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating another
document card.

Add scale of the movement and supporting organisationsAdd scale of the movement and supporting organisations  
The visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating anotherThe visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating another
document card.document card.

Add scale of the movement and supporting organisations 
The visual emphasis should be on the usefulness and accessibility of the resource, rather than on creating another
document card.

Use “Voices” only as a gateway to the dedicated pageUse “Voices” only as a gateway to the dedicated page
I would not try to reproduce individual voices on this page.I would not try to reproduce individual voices on this page.
Instead, create one strong cross-link section using a powerful imageInstead, create one strong cross-link section using a powerful image    and the supplied contextual copy with a strongand the supplied contextual copy with a strong
CTA.CTA.

Use “Voices” only as a gateway to the dedicated page
I would not try to reproduce individual voices on this page.
Instead, create one strong cross-link section using a powerful image  and the supplied contextual copy with a strong
CTA.

Finish simply with contact informationFinish simply with contact information
I would keep the two contact routes at the bottom, but very discreetlyI would keep the two contact routes at the bottom, but very discreetly
Finish simply with contact information
I would keep the two contact routes at the bottom, but very discreetly

Finish simply with contact informationFinish simply with contact information
I would keep the two contact routes at the bottom, but very discreetlyI would keep the two contact routes at the bottom, but very discreetly
Finish simply with contact information
I would keep the two contact routes at the bottom, but very discreetly
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This page should feel editorial, premium and humanThis page should feel editorial, premium and human. The content is strong, but the page should not simply become a. The content is strong, but the page should not simply become a
long sequence of names, paragraphs and YouTube embeds.long sequence of names, paragraphs and YouTube embeds.
The objective is to make the visitor feel that these are distinct voices contributing to one shared campaign message.The objective is to make the visitor feel that these are distinct voices contributing to one shared campaign message.

This page should feel editorial, premium and human. The content is strong, but the page should not simply become a
long sequence of names, paragraphs and YouTube embeds.
The objective is to make the visitor feel that these are distinct voices contributing to one shared campaign message.

Voices I

Strong, simple opening.Strong, simple opening.  
Then a short introduction explaining that Silverstone became the production hub for the campaign’s principal videoThen a short introduction explaining that Silverstone became the production hub for the campaign’s principal video
series, bringing together figures from Formula 1, motorsport leadership, media and the wider sporting community.series, bringing together figures from Formula 1, motorsport leadership, media and the wider sporting community.
I would keep this opening relatively minimal and avoid a large video here. The page should move quickly into theI would keep this opening relatively minimal and avoid a large video here. The page should move quickly into the
people.people.

Strong, simple opening. 
Then a short introduction explaining that Silverstone became the production hub for the campaign’s principal video
series, bringing together figures from Formula 1, motorsport leadership, media and the wider sporting community.
I would keep this opening relatively minimal and avoid a large video here. The page should move quickly into the
people.

Introduce all voicIntroduce all voices visually before the long-form contentes visually before the long-form content
I really like the idea of a Featured Voices strip immediately after the introduction.I really like the idea of a Featured Voices strip immediately after the introduction.
Each profile should include:Each profile should include:

portrait;portrait;
name;name;
role;role;
if feasible if feasible subtle play icon or anchor link.subtle play icon or anchor link.

The purpose is to let the visitor understand the range of contributors at a glance and choose who they want toThe purpose is to let the visitor understand the range of contributors at a glance and choose who they want to
explore.explore.
I would avoid large cards with lots of framing. The portraits and typography should do most of the work.I would avoid large cards with lots of framing. The portraits and typography should do most of the work.

Introduce all voices visually before the long-form content
I really like the idea of a Featured Voices strip immediately after the introduction.
Each profile should include:

portrait;
name;
role;
if feasible subtle play icon or anchor link.

The purpose is to let the visitor understand the range of contributors at a glance and choose who they want to
explore.
I would avoid large cards with lots of framing. The portraits and typography should do most of the work.

Make thMake the individual profiles feel editoriale individual profiles feel editorial
For the fullFor the full profiles, I would use an profiles, I would use an al alternating layout rather than stacking every person in exactly the same way.ternating layout rather than stacking every person in exactly the same way.
This creates much more rhythm and prevents the page from becoming repetitive.This creates much more rhythm and prevents the page from becoming repetitive.
Each profile should contain only:Each profile should contain only:
NameName
Role / organisationRole / organisation
2 short paragraphs maximum explaining their message.2 short paragraphs maximum explaining their message.
Then:Then:

one large visual/video thumbnail;one large visual/video thumbnail;
one strong pull quote;one strong pull quote;
a clear Watch their message → action.a clear Watch their message → action.

Make the individual profiles feel editorial
For the full profiles, I would use an alternating layout rather than stacking every person in exactly the same way.
This creates much more rhythm and prevents the page from becoming repetitive.
Each profile should contain only:
Name
Role / organisation
2 short paragraphs maximum explaining their message.
Then:

one large visual/video thumbnail;
one strong pull quote;
a clear Watch their message → action.
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Reduce the size of individual partner cardsReduce the size of individual partner cards
The individual partner cards take up a disproportionate amount of vertical space for the limited information theyThe individual partner cards take up a disproportionate amount of vertical space for the limited information they
contain: a logo, organisation name and signing dacontain: a logo, organisation name and signing date. As a result, only four partners are visible at once, whichte. As a result, only four partners are visible at once, which
unintentionally makes the network feel much smaller than it actually is.unintentionally makes the network feel much smaller than it actually is.
We should move away from large standalone cards and towards a denser, more editorial partner directory.We should move away from large standalone cards and towards a denser, more editorial partner directory.

Display significantly more parMerge About Us and Our Mission into one stronger narrative pageDisplay significantly more parMerge About Us and Our Mission into one stronger narrative page
The current content is relevant, but visually everything is given the same level of importance: long paragraphs,The current content is relevant, but visually everything is given the same level of importance: long paragraphs,
similar dark backgrounds and very little hierarchy. As a result, it is difficult to quickly understand why UAOA exists,similar dark backgrounds and very little hierarchy. As a result, it is difficult to quickly understand why UAOA exists,
how it started and what guides its work.how it started and what guides its work.
I would combine the current About Us and Our Mission pages and turn the information into a much clearerI would combine the current About Us and Our Mission pages and turn the information into a much clearer
storytelling system.storytelling system.
tners within the first viewport.tners within the first viewport.
Keep the logo as the primary visual element.Keep the logo as the primary visual element.
Organisation name should remain clearly readable, but secondary to the logo.Organisation name should remain clearly readable, but secondary to the logo.
Avoid large amounts of empty space within each card.Avoid large amounts of empty space within each card.
Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.

Reduce the size of individual partner cards
The individual partner cards take up a disproportionate amount of vertical space for the limited information they
contain: a logo, organisation name and signing date. As a result, only four partners are visible at once, which
unintentionally makes the network feel much smaller than it actually is.
We should move away from large standalone cards and towards a denser, more editorial partner directory.

Display significantly more parMerge About Us and Our Mission into one stronger narrative page
The current content is relevant, but visually everything is given the same level of importance: long paragraphs,
similar dark backgrounds and very little hierarchy. As a result, it is difficult to quickly understand why UAOA exists,
how it started and what guides its work.
I would combine the current About Us and Our Mission pages and turn the information into a much clearer
storytelling system.
tners within the first viewport.
Keep the logo as the primary visual element.
Organisation name should remain clearly readable, but secondary to the logo.
Avoid large amounts of empty space within each card.
Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.

About Us I

Change the structureChange the structure
First,First,    “About UAOA” statement“About UAOA” statement
Rather than opening with a long institutional paragraph, I would lead with a concise positioning statement:Rather than opening with a long institutional paragraph, I would lead with a concise positioning statement:
ABOUT UAOAABOUT UAOA
Building a safer digital environment for sport.Building a safer digital environment for sport.
Then a short 2–3 line introduction explaining what UAOA is today: a global, cross-sector coalition bringing Then a short 2–3 line introduction explaining what UAOA is today: a global, cross-sector coalition bringing togethertogether
sport, government, academia, technology and civil society to tackle online abuse through evidence, collaborationsport, government, academia, technology and civil society to tackle online abuse through evidence, collaboration
and action.and action.
The opening should answer immediately: What is UAOA and what does it exist to do?The opening should answer immediately: What is UAOA and what does it exist to do?
Secondly, “Why we exist”Secondly, “Why we exist”
Create a dedicated section explaining the problem UAOA was created to address.Create a dedicated section explaining the problem UAOA was created to address.
WHY WE EXISTWHY WE EXIST
Online abuse is changing the experience of sport.Online abuse is changing the experience of sport.
Keep the explanation concise and use strong evidence or one key statistic where appropriate, rather than anotherKeep the explanation concise and use strong evidence or one key statistic where appropriate, rather than another
long paragraph.long paragraph.
This section should communicate the urgency of the issue before explaining UAOA’s response.This section should communicate the urgency of the issue before explaining UAOA’s response.
Then, tell “Our Story” as a short timelineThen, tell “Our Story” as a short timeline
The origins of UAOA are important, but I would not present them as a dense block of copy.The origins of UAOA are important, but I would not present them as a dense block of copy.
Use a simple visual timeline, for example:Use a simple visual timeline, for example:
20222022
Online abuse following the US Grand Prix highlights the scale of the issue.Online abuse following the US Grand Prix highlights the scale of the issue.
20232023
United AUnited Against Online Abuse is founded by H.E. Mohammed Ben Sulayem, FIA President.gainst Online Abuse is founded by H.E. Mohammed Ben Sulayem, FIA President.
2024–20262024–2026
The campaign grows into an international coalition spanning research, education, policy and practical action.The campaign grows into an international coalition spanning research, education, policy and practical action.
This makes the story much easier to understand and gives the page more visual rhythm.This makes the story much easier to understand and gives the page more visual rhythm.

Change the structure
First,  “About UAOA” statement
Rather than opening with a long institutional paragraph, I would lead with a concise positioning statement:
ABOUT UAOA
Building a safer digital environment for sport.
Then a short 2–3 line introduction explaining what UAOA is today: a global, cross-sector coalition bringing together
sport, government, academia, technology and civil society to tackle online abuse through evidence, collaboration
and action.
The opening should answer immediately: What is UAOA and what does it exist to do?
Secondly, “Why we exist”
Create a dedicated section explaining the problem UAOA was created to address.
WHY WE EXIST
Online abuse is changing the experience of sport.
Keep the explanation concise and use strong evidence or one key statistic where appropriate, rather than another
long paragraph.
This section should communicate the urgency of the issue before explaining UAOA’s response.
Then, tell “Our Story” as a short timeline
The origins of UAOA are important, but I would not present them as a dense block of copy.
Use a simple visual timeline, for example:
2022
Online abuse following the US Grand Prix highlights the scale of the issue.
2023
United Against Online Abuse is founded by H.E. Mohammed Ben Sulayem, FIA President.
2024–2026
The campaign grows into an international coalition spanning research, education, policy and practical action.
This makes the story much easier to understand and gives the page more visual rhythm.
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TTurn the three pillars inurn the three pillars into a clear visual systemto a clear visual system
The three core principles should become one of the strongest moments on the page rather than being buried insideThe three core principles should become one of the strongest moments on the page rather than being buried inside
paragraphs.paragraphs.
I would present these as three large blocks or columns, with minimal text and a clear visual identity.I would present these as three large blocks or columns, with minimal text and a clear visual identity.

Turn the three pillars into a clear visual system
The three core principles should become one of the strongest moments on the page rather than being buried inside
paragraphs.
I would present these as three large blocks or columns, with minimal text and a clear visual identity.

About Us II
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Reduce the size of individual partner cardsReduce the size of individual partner cards
The individual partner cards take up a disproportionate amount of vertical space for the limited information theyThe individual partner cards take up a disproportionate amount of vertical space for the limited information they
contain: a logo, organisation name and signing dacontain: a logo, organisation name and signing date. As a result, only four partners are visible at once, whichte. As a result, only four partners are visible at once, which
unintentionally makes the network feel much smaller than it actually is.unintentionally makes the network feel much smaller than it actually is.
We should move away from large standalone cards and towards a denser, more editorial partner directory.We should move away from large standalone cards and towards a denser, more editorial partner directory.

Display significantly more partners within the first viewport.Display significantly more partners within the first viewport.
Keep the logo as the primary visual element.Keep the logo as the primary visual element.
Organisation name should remain clearly readable, but secondary to the logo.Organisation name should remain clearly readable, but secondary to the logo.
Avoid large amounts of empty space within each card.Avoid large amounts of empty space within each card.
Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.

Reduce the size of individual partner cards
The individual partner cards take up a disproportionate amount of vertical space for the limited information they
contain: a logo, organisation name and signing date. As a result, only four partners are visible at once, which
unintentionally makes the network feel much smaller than it actually is.
We should move away from large standalone cards and towards a denser, more editorial partner directory.

Display significantly more partners within the first viewport.
Keep the logo as the primary visual element.
Organisation name should remain clearly readable, but secondary to the logo.
Avoid large amounts of empty space within each card.
Keep cards compact and consistent, ideally closer to a logo tile / directory entry than a traditional content card.

Our Partners

Standardise how signing dates are displayedStandardise how signing dates are displayed
At present, daAt present, dates appear in several different formats, for example:tes appear in several different formats, for example:

30/03/202630/03/2026
9 November 20229 November 2022
Signed: 2 April 2024Signed: 2 April 2024

ThThis should be fully standardised across all partner entries.is should be fully standardised across all partner entries. Preferred format: Preferred format: Signed 2 April 2024 Signed 2 April 2024

Standardise how signing dates are displayed
At present, dates appear in several different formats, for example:

30/03/2026
9 November 2022
Signed: 2 April 2024

This should be fully standardised across all partner entries. Preferred format: Signed 2 April 2024

Introduce category-based filteringIntroduce category-based filtering
As the partner network continues to grow, displaying every organisation within As the partner network continues to grow, displaying every organisation within the same uninterrupted grid willthe same uninterrupted grid will
become increasingly difficult to navigate.become increasingly difficult to navigate.
I would recommend a dynamic filter system, similar to a modern member directory.I would recommend a dynamic filter system, similar to a modern member directory.
For example:For example:
All · Sport · GAll · Sport · Government & Public Bodies · Academic & Research · NGOs & Civil Society · Technologyovernment & Public Bodies · Academic & Research · NGOs & Civil Society · Technology  
When a user selects a category, only the relevant partners should appear.When a user selects a category, only the relevant partners should appear.
ThThis could work as simple horizontal tabs/chips rather than a large dropdown.is could work as simple horizontal tabs/chips rather than a large dropdown.
Important:Important:
Keep “All” selected by default, so users can immediately understand the scale of the coalition. Filtering should helpKeep “All” selected by default, so users can immediately understand the scale of the coalition. Filtering should help
discovery rather than hide the network from the outset.discovery rather than hide the network from the outset.

Introduce category-based filtering
As the partner network continues to grow, displaying every organisation within the same uninterrupted grid will
become increasingly difficult to navigate.
I would recommend a dynamic filter system, similar to a modern member directory.
For example:
All · Sport · Government & Public Bodies · Academic & Research · NGOs & Civil Society · Technology 
When a user selects a category, only the relevant partners should appear.
This could work as simple horizontal tabs/chips rather than a large dropdown.
Important:
Keep “All” selected by default, so users can immediately understand the scale of the coalition. Filtering should help
discovery rather than hide the network from the outset.

Overall objective:Overall objective:
TThe page should visually demonstrate he page should visually demonstrate the scale and diversity of the UAOA coalition. At prthe scale and diversity of the UAOA coalition. At present, the oversized cardsesent, the oversized cards

make a large partner netmake a large partner network feel small. The redesign should prioritise density, consistency and discoverability, whilework feel small. The redesign should prioritise density, consistency and discoverability, while
keeping the overall presentation premium and aligned with the wider UAOA visual identity.keeping the overall presentation premium and aligned with the wider UAOA visual identity.

Overall objective:
The page should visually demonstrate the scale and diversity of the UAOA coalition. At present, the oversized cards

make a large partner network feel small. The redesign should prioritise density, consistency and discoverability, while
keeping the overall presentation premium and aligned with the wider UAOA visual identity.
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Our Charter I
The Charter should be the idea before it is the fileThe Charter should be the idea before it is the file
At present, tAt present, the page introduces the Charter primarily through downloadable documents. The three large documenthe page introduces the Charter primarily through downloadable documents. The three large document
cards dominate the page, even though each contains very little information. This makes the Charter feel like acards dominate the page, even though each contains very little information. This makes the Charter feel like a
resource to download rather than one of resource to download rather than one of the core commitments behind UAOA.the core commitments behind UAOA.
I would restructure the page so users first understand what the Charter represents, why it matters and what signing itI would restructure the page so users first understand what the Charter represents, why it matters and what signing it
means. Downloading the document should come afterwards.means. Downloading the document should come afterwards.
The page should feel closer to a manifesto / pledge / declaration page than a document library.The page should feel closer to a manifesto / pledge / declaration page than a document library.
A much stronger opening could be:A much stronger opening could be:
THE UAOA CHARTERTHE UAOA CHARTER
A shared commitment to action.A shared commitment to action.
TThe UAOA Charter brings organisations across sport and beyond together around a common commitment to tacklehe UAOA Charter brings organisations across sport and beyond together around a common commitment to tackle
online abuse through collaboration, evidence and action.online abuse through collaboration, evidence and action.
Read the Charter ↓Read the Charter ↓
Explore our signatories →Explore our signatories →
Visually, this should be a strong hero statement with considerably more presence than the current introductoryVisually, this should be a strong hero statement with considerably more presence than the current introductory
paragraph.paragraph.

The Charter should be the idea before it is the file
At present, the page introduces the Charter primarily through downloadable documents. The three large document
cards dominate the page, even though each contains very little information. This makes the Charter feel like a
resource to download rather than one of the core commitments behind UAOA.
I would restructure the page so users first understand what the Charter represents, why it matters and what signing it
means. Downloading the document should come afterwards.
The page should feel closer to a manifesto / pledge / declaration page than a document library.
A much stronger opening could be:
THE UAOA CHARTER
A shared commitment to action.
The UAOA Charter brings organisations across sport and beyond together around a common commitment to tackle
online abuse through collaboration, evidence and action.
Read the Charter ↓
Explore our signatories →
Visually, this should be a strong hero statement with considerably more presence than the current introductory
paragraph.

Create a dedicated “What you are committing to” momentCreate a dedicated “What you are committing to” moment
I wouldI would t then introduce a clearly differentiated section explaining the status and purpose of the Charter.hen introduce a clearly differentiated section explaining the status and purpose of the Charter.
For example:For example:
A voluntaA voluntary commitment, built for collective progress.ry commitment, built for collective progress.
The UAOA Charter is a non-binding pledge made in good faith by its signatories. It establishes a shared foundationThe UAOA Charter is a non-binding pledge made in good faith by its signatories. It establishes a shared foundation
for collaboration while recognising the importance of protecting fundamental rights, including freedom of expression.for collaboration while recognising the importance of protecting fundamental rights, including freedom of expression.
This should not look like another paragraph of body copy. Treat it almost as a statement or pull quote.This should not look like another paragraph of body copy. Treat it almost as a statement or pull quote.

Create a dedicated “What you are committing to” moment
I would then introduce a clearly differentiated section explaining the status and purpose of the Charter.
For example:
A voluntary commitment, built for collective progress.
The UAOA Charter is a non-binding pledge made in good faith by its signatories. It establishes a shared foundation
for collaboration while recognising the importance of protecting fundamental rights, including freedom of expression.
This should not look like another paragraph of body copy. Treat it almost as a statement or pull quote.

Replace the oversized document cards with a compact language selectorReplace the oversized document cards with a compact language selector
The current rectangular cards are far too large for what they communicate. A large box containing only a languageThe current rectangular cards are far too large for what they communicate. A large box containing only a language
name and download icon creates unnecessaname and download icon creates unnecessary visual weight.ry visual weight.
The Charter languages should instead appear in a compact, elegant download area.The Charter languages should instead appear in a compact, elegant download area.
For example:For example:
READ THE CHARTERREAD THE CHARTER
EnglishEnglish                                          ↓ Download↓ Download
FrançaisFrançais                                    ↓ Télécharger↓ Télécharger
EspañolEspañol                                      ↓ Descargar↓ Descargar
PortuguêsPortuguês                            ↓ Download↓ Download
......

This could also be presented as horizontal rows with subtle separators rather than literal table styling.This could also be presented as horizontal rows with subtle separators rather than literal table styling.
I would avoid:I would avoid:

individual large cards;individual large cards;
large download icons;large download icons;
one card per language;one card per language;
heavy outlined boxes;heavy outlined boxes;
excessive empty space.excessive empty space.

The interaction should feel almost like selecting an edition of a publication.The interaction should feel almost like selecting an edition of a publication.

Replace the oversized document cards with a compact language selector
The current rectangular cards are far too large for what they communicate. A large box containing only a language
name and download icon creates unnecessary visual weight.
The Charter languages should instead appear in a compact, elegant download area.
For example:
READ THE CHARTER
English                     ↓ Download
Français                  ↓ Télécharger
Español                   ↓ Descargar
Português              ↓ Download
...

This could also be presented as horizontal rows with subtle separators rather than literal table styling.
I would avoid:

individual large cards;
large download icons;
one card per language;
heavy outlined boxes;
excessive empty space.

The interaction should feel almost like selecting an edition of a publication.
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Je pense qu’il faut transformer laJe pense qu’il faut transformer la
page pour que la Charter soitpage pour que la Charter soit
une idée avant d’être un fichier.une idée avant d’être un fichier.

Les charter rectangles sontLes charter rectangles sont
imimmenses pour une informationmenses pour une information
minusculeminuscule

Je pense qu’il faut transformer la
page pour que la Charter soit
une idée avant d’être un fichier.

Les charter rectangles sont
immenses pour une information
minuscule

Our Charter II
Add a President staAdd a President statement totement to give the Charter authority and humanity give the Charter authority and humanity
I think this page would benefit significantly from a distinct editorial section with a quote from the FIA President, ratherI think this page would benefit significantly from a distinct editorial section with a quote from the FIA President, rather
than than having only institutional explanatory copy.having only institutional explanatory copy.
Ideally:Ideally:
large photograph on one side / quote on the otherlarge photograph on one side / quote on the other
The exact quote would of course need to use approved wording, but structurally I think this would make the page farThe exact quote would of course need to use approved wording, but structurally I think this would make the page far
more credible and memorable.more credible and memorable.
It also gives the page a visual break between the Charter explanation and the practical download/signing sections.It also gives the page a visual break between the Charter explanation and the practical download/signing sections.

Add a President statement to give the Charter authority and humanity
I think this page would benefit significantly from a distinct editorial section with a quote from the FIA President, rather
than having only institutional explanatory copy.
Ideally:
large photograph on one side / quote on the other
The exact quote would of course need to use approved wording, but structurally I think this would make the page far
more credible and memorable.
It also gives the page a visual break between the Charter explanation and the practical download/signing sections.

End with a proper call to actionEnd with a proper call to action
TThe current page does not create enoughhe current page does not create enough distinction between reading the Charter and becoming a signatory. distinction between reading the Charter and becoming a signatory.
I would finish with a strong CTA section:I would finish with a strong CTA section:
Ready to join the commitment?Ready to join the commitment?
Organisations that share the ambition of creating safer and more inclusive online environments across sport canOrganisations that share the ambition of creating safer and more inclusive online environments across sport can
explore how to become a UAOA Charter signatory.explore how to become a UAOA Charter signatory.
See how to sign →See how to sign →
This should visually feel like the final action of the page, perhaps on a contrasting UAOA colour block.This should visually feel like the final action of the page, perhaps on a contrasting UAOA colour block.

End with a proper call to action
The current page does not create enough distinction between reading the Charter and becoming a signatory.
I would finish with a strong CTA section:
Ready to join the commitment?
Organisations that share the ambition of creating safer and more inclusive online environments across sport can
explore how to become a UAOA Charter signatory.
See how to sign →
This should visually feel like the final action of the page, perhaps on a contrasting UAOA colour block.
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NEWS I 
Remove the current large hRemove the current large hero imageero image
Current Current issueissue
The large institutional group photograph at the top takes up a significant amount of space, but the heavy navy overlayThe large institutional group photograph at the top takes up a significant amount of space, but the heavy navy overlay
prevents the image from prevents the image from having any real visual impact.having any real visual impact.
A similar group photograph then appears again almost immediately in the featured article below, creatingA similar group photograph then appears again almost immediately in the featured article below, creating
unnecessary repetition.unnecessary repetition.
DirectionDirection
I would remove the large background image entirely and make the page header much cleaner.I would remove the large background image entirely and make the page header much cleaner.
For example:For example:
NEWSNEWS
Latest updates, research, partnerships and activity from United Against Online Abuse.Latest updates, research, partnerships and activity from United Against Online Abuse.
Then move directly into the featured story.Then move directly into the featured story.
The page should feel like an editorial/news platform, rather than a corporate landing page with a decorative banner.The page should feel like an editorial/news platform, rather than a corporate landing page with a decorative banner.

Remove the current large hero image
Current issue
The large institutional group photograph at the top takes up a significant amount of space, but the heavy navy overlay
prevents the image from having any real visual impact.
A similar group photograph then appears again almost immediately in the featured article below, creating
unnecessary repetition.
Direction
I would remove the large background image entirely and make the page header much cleaner.
For example:
NEWS
Latest updates, research, partnerships and activity from United Against Online Abuse.
Then move directly into the featured story.
The page should feel like an editorial/news platform, rather than a corporate landing page with a decorative banner.

Give the latest story a much stGive the latest story a much stronger hronger hierarchyierarchy
The current featured story feels too balanced between image and text — almost 50/50 — which makes it look moreThe current featured story feels too balanced between image and text — almost 50/50 — which makes it look more
like a generic content card tlike a generic content card than an important lead story.han an important lead story.
I would make the layout intentionally asymmetric.I would make the layout intentionally asymmetric.
For example:For example:
60–65% image / 35–40% content60–65% image / 35–40% content
oror
large image on the left + compact editorial block on the rightlarge image on the left + compact editorial block on the right
The featured story should clearly look different from every other story on the page.The featured story should clearly look different from every other story on the page.
A structure such as:A structure such as:
RESEARCH · 14 AUG 2026RESEARCH · 14 AUG 2026
United Against Online Abuse launches International Research NetworkUnited Against Online Abuse launches International Research Network
Short 25–35 word introduction giving the key context without reproducing the full opening paragraph.Short 25–35 word introduction giving the key context without reproducing the full opening paragraph.
Read more →Read more →
This gives the user enough information to decide whether they want to open the story without overwhelming theThis gives the user enough information to decide whether they want to open the story without overwhelming the
landing page.landing page.

Give the latest story a much stronger hierarchy
The current featured story feels too balanced between image and text — almost 50/50 — which makes it look more
like a generic content card than an important lead story.
I would make the layout intentionally asymmetric.
For example:
60–65% image / 35–40% content
or
large image on the left + compact editorial block on the right
The featured story should clearly look different from every other story on the page.
A structure such as:
RESEARCH · 14 AUG 2026
United Against Online Abuse launches International Research Network
Short 25–35 word introduction giving the key context without reproducing the full opening paragraph.
Read more →
This gives the user enough information to decide whether they want to open the story without overwhelming the
landing page.

Avoid uppercase article headlAvoid uppercase article headlinesines
I would reserve uppercase for small functional elements such as categories, labels and metadata.I would reserve uppercase for small functional elements such as categories, labels and metadata.
Avoid uppercase article headlines
I would reserve uppercase for small functional elements such as categories, labels and metadata.

Make it obvious that each article Make it obvious that each article is clickableis clickable
At present, relying on the image itself as the access point feels slightly unintuitive.At present, relying on the image itself as the access point feels slightly unintuitive.
Users should not have to guess whether they need to click the image, headline or card.Users should not have to guess whether they need to click the image, headline or card.
I would make the entire article card clickable, while still adding an explicit visual cue:I would make the entire article card clickable, while still adding an explicit visual cue:
Read more →Read more →
or simply:or simply:
Explore →Explore →

Make it obvious that each article is clickable
At present, relying on the image itself as the access point feels slightly unintuitive.
Users should not have to guess whether they need to click the image, headline or card.
I would make the entire article card clickable, while still adding an explicit visual cue:
Read more →
or simply:
Explore →

IIntroduce filtering now, before the content library becomentroduce filtering now, before the content library becomes largers larger
ThisThis is probably one of the most important structural changes. is probably one of the most important structural changes.
At present, everything is effectively grouped under News, but the content will increasingly cover very different typesAt present, everything is effectively grouped under News, but the content will increasingly cover very different types
of activity.of activity.
I would add a simple filter bar immediately above All content:I would add a simple filter bar immediately above All content:
ALLALL
RESEARCHRESEARCH
COALITIONCOALITION
POLICYPOLICY
EDUCATIONEDUCATION
EVENTSEVENTS

Introduce filtering now, before the content library becomes larger
This is probably one of the most important structural changes.
At present, everything is effectively grouped under News, but the content will increasingly cover very different types
of activity.
I would add a simple filter bar immediately above All content:
ALL
RESEARCH
COALITION
POLICY
EDUCATION
EVENTS
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NEWS II
Refine the arRefine the artticle card designicle card design
I prefer the general direction of the examples showI prefer the general direction of the examples shown on the slide: larger imagery, cleaner cards and softer visualn on the slide: larger imagery, cleaner cards and softer visual
separation.separation.
I would explore:I would explore:

more generous image radius;more generous image radius;
larger image-to-text ratio;larger image-to-text ratio;
less visible card framing;less visible card framing;
subtle rather than heavy shadows;subtle rather than heavy shadows;
no thick outlines;no thick outlines;
consistent image ratios;consistent image ratios;
slightly more space around headlines;slightly more space around headlines;
category/date above the headline;category/date above the headline;
only a short excerpt;only a short excerpt;
clear CTA.clear CTA.

Refine the article card design
I prefer the general direction of the examples shown on the slide: larger imagery, cleaner cards and softer visual
separation.
I would explore:

more generous image radius;
larger image-to-text ratio;
less visible card framing;
subtle rather than heavy shadows;
no thick outlines;
consistent image ratios;
slightly more space around headlines;
category/date above the headline;
only a short excerpt;
clear CTA.

Suggested page structureSuggested page structure
I would give the agency a very clear wireframe:I would give the agency a very clear wireframe:
01 — PAGE HEADER01 — PAGE HEADER
NewsNews
Latest research, partnerships, initiatives and developmeLatest research, partnerships, initiatives and developments from United Against Online Abuse.nts from United Against Online Abuse.
02 — LATEST STORY02 — LATEST STORY
Large asymmetric feature.Large asymmetric feature.
RESEARCH · 14 AUG 2026RESEARCH · 14 AUG 2026
Main headlineMain headline
25–35 word excerpt.25–35 word excerpt.
Read more →Read more →
03 — FILTER / CONTENT NAVIGATION03 — FILTER / CONTENT NAVIGATION
ALLALL      RESEARCHRESEARCH      COALITIONCOALITION      POLICYPOLICY      EDUCATIONEDUCATION      EVENTSEVENTS
04 — ALL STORIES04 — ALL STORIES
Three-column grid on desktop.Three-column grid on desktop.
CardCards should contain:s should contain:
CATEGORY · DATECATEGORY · DATE
HeadlineHeadline
OpOptional short excerpttional short excerpt
Read more →Read more →
PPotentially load 6–9 articles initially, then:otentially load 6–9 articles initially, then:
LoLoad moread more
rather than an extremely long first page.rather than an extremely long first page.

Suggested page structure
I would give the agency a very clear wireframe:
01 — PAGE HEADER
News
Latest research, partnerships, initiatives and developments from United Against Online Abuse.
02 — LATEST STORY
Large asymmetric feature.
RESEARCH · 14 AUG 2026
Main headline
25–35 word excerpt.
Read more →
03 — FILTER / CONTENT NAVIGATION
ALL   RESEARCH   COALITION   POLICY   EDUCATION   EVENTS
04 — ALL STORIES
Three-column grid on desktop.
Cards should contain:
CATEGORY · DATE
Headline
Optional short excerpt
Read more →
Potentially load 6–9 articles initially, then:
Load more
rather than an extremely long first page.
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NEWS (Article page)
Move towards a cleaner editorial / newspaper feelMove towards a cleaner editorial / newspaper feel
For individual News arFor individual News artticles, I would keep the structure very simple, but make the presentation feel much moreicles, I would keep the structure very simple, but make the presentation feel much more
editorial and refined, rather than like a standard corporate webpage.editorial and refined, rather than like a standard corporate webpage.
I would suggest:I would suggest:

a stroa strong hero combining the article title and featured image;ng hero combining the article title and featured image;
sentence-case headlines rather than all caps;sentence-case headlines rather than all caps;
a much narrower text column for easier reading;a much narrower text column for easier reading;
larger introductory text to create hierarchy;larger introductory text to create hierarchy;
gengenerous white space;erous white space;
subtle rules / dividers instead of boxes;subtle rules / dividers instead of boxes;
occasiooccasional pull quotes where relevant;nal pull quotes where relevant;
nno heavy navy background running through the whole article.o heavy navy background running through the whole article.

The overall feeling should be closer to a magazine or newspaper article, with typography and spacing doing most ofThe overall feeling should be closer to a magazine or newspaper article, with typography and spacing doing most of
the work.the work.

Move towards a cleaner editorial / newspaper feel
For individual News articles, I would keep the structure very simple, but make the presentation feel much more
editorial and refined, rather than like a standard corporate webpage.
I would suggest:

a strong hero combining the article title and featured image;
sentence-case headlines rather than all caps;
a much narrower text column for easier reading;
larger introductory text to create hierarchy;
generous white space;
subtle rules / dividers instead of boxes;
occasional pull quotes where relevant;
no heavy navy background running through the whole article.

The overall feeling should be closer to a magazine or newspaper article, with typography and spacing doing most of
the work.
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At the end, secondary insAt the end, secondary insttitutional information such as About the UAOA Coalition could sititutional information such as About the UAOA Coalition could sit in a light, compact block so in a light, compact block so
it remaiit remainns available without dominating the article.s available without dominating the article.
At the end, secondary institutional information such as About the UAOA Coalition could sit in a light, compact block so
it remains available without dominating the article.



BLOG/Research Voices
Rename “Blog” to “Research Voices”Rename “Blog” to “Research Voices”
I would move away from the generic “Blog” title.I would move away from the generic “Blog” title.
This content is much more specific: it gives researchers a voice, iThis content is much more specific: it gives researchers a voice, introduces the people behind UAOA-supportedntroduces the people behind UAOA-supported
research and translates academic work into accessible insights..research and translates academic work into accessible insights..

Rename “Blog” to “Research Voices”
I would move away from the generic “Blog” title.
This content is much more specific: it gives researchers a voice, introduces the people behind UAOA-supported
research and translates academic work into accessible insights..

I would open the page with a short introductory statement.I would open the page with a short introductory statement.
Then, I would structure the page in two clear sections:Then, I would structure the page in two clear sections:

Research Voices: portrait-led profiles introducing the researchers behind the work;Research Voices: portrait-led profiles introducing the researchers behind the work;
Research Insights: more compact cards focused on findings, themes and key takeaways.Research Insights: more compact cards focused on findings, themes and key takeaways.

I would open the page with a short introductory statement.
Then, I would structure the page in two clear sections:

Research Voices: portrait-led profiles introducing the researchers behind the work;
Research Insights: more compact cards focused on findings, themes and key takeaways.

If feasibleIf feasible, I also think it could be valuable to surface this research content in some form on the home page., I also think it could be valuable to surface this research content in some form on the home page.If feasible, I also think it could be valuable to surface this research content in some form on the home page.
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Events
Rethink the Events page as an editorial event hubRethink the Events page as an editorial event hub
The current accordion treatment feels visually too heavy for the amount ofThe current accordion treatment feels visually too heavy for the amount of
information displayed:information displayed:

oversized outlined containers;oversized outlined containers;
long all-caps titles;long all-caps titles;
almost no valmost no visible metadata;isible metadata;
no imagery within the event listings;no imagery within the event listings;
no immediate date, location or event type;no immediate date, location or event type;
little visual distinction between a flagship convening alittle visual distinction between a flagship convening and a smaller event.nd a smaller event.

The only clear distinction between upcoming and past events is currently the colourThe only clear distinction between upcoming and past events is currently the colour
treatmenttreatment

Rethink the Events page as an editorial event hub
The current accordion treatment feels visually too heavy for the amount of
information displayed:

oversized outlined containers;
long all-caps titles;
almost no visible metadata;
no imagery within the event listings;
no immediate date, location or event type;
little visual distinction between a flagship convening and a smaller event.

The only clear distinction between upcoming and past events is currently the colour
treatment

Introduce a stronger openingIntroduce a stronger opening
I would start with a short positioning statement rather than another large institutionalI would start with a short positioning statement rather than another large institutional
group image:group image:
WHERE EVIDENCE MEETS ACTION.WHERE EVIDENCE MEETS ACTION.
UAOA bUAOA brings together leaders from sport, reserings together leaders from sport, research, govarch, government and technology toernment and technology to
share evidence, develop solutions and drive coordinated action against onlineshare evidence, develop solutions and drive coordinated action against online
abuse.abuse.
I would avoid another posed group photogrI would avoid another posed group photograph here. Events are an opportunity toaph here. Events are an opportunity to
show people talking, presenting, debating, listening and working togethershow people talking, presenting, debating, listening and working together

Introduce a stronger opening
I would start with a short positioning statement rather than another large institutional
group image:
WHERE EVIDENCE MEETS ACTION.
UAOA brings together leaders from sport, research, government and technology to
share evidence, develop solutions and drive coordinated action against online
abuse.
I would avoid another posed group photograph here. Events are an opportunity to
show people talking, presenting, debating, listening and working together

Redesign events as proper editorial cardsRedesign events as proper editorial cards
Each event should immediately communicate:Each event should immediately communicate:
CONVENING · 17 NOV 2026CONVENING · 17 NOV 2026
UAOA AutumUAOA Autumn Conveningn Convening
Lausanne, SwitzerlandLausanne, Switzerland
ReseResearch ·arch · Education · Coalition Education · Coalition
Bringing UAOA partners together to advance the BarometBringing UAOA partners together to advance the Barometer, launch newer, launch new
educational tools and shape the coalition’s next priorities.educational tools and shape the coalition’s next priorities.
VIEW EVENT → (drop-down)VIEW EVENT → (drop-down)

Redesign events as proper editorial cards
Each event should immediately communicate:
CONVENING · 17 NOV 2026
UAOA Autumn Convening
Lausanne, Switzerland
Research · Education · Coalition
Bringing UAOA partners together to advance the Barometer, launch new
educational tools and shape the coalition’s next priorities.
VIEW EVENT → (drop-down)

Create a clearer hierarchyCreate a clearer hierarchy
I would structure the page around:I would structure the page around:
UPCOMING EVENTSUPCOMING EVENTS
More promiMore prominent cards, with the next / most important eventnent cards, with the next / most important event given given additional visual additional visual
weight.weight.
WHY WE CONVENEWHY WE CONVENE
A short visual break explaining the role of UAOA events.A short visual break explaining the role of UAOA events.
PAST EVENTSPAST EVENTS
Smaller, more compact cards, clearly secondary to upcoming activity but still visuallySmaller, more compact cards, clearly secondary to upcoming activity but still visually
engaging.engaging.

Create a clearer hierarchy
I would structure the page around:
UPCOMING EVENTS
More prominent cards, with the next / most important event given additional visual
weight.
WHY WE CONVENE
A short visual break explaining the role of UAOA events.
PAST EVENTS
Smaller, more compact cards, clearly secondary to upcoming activity but still visually
engaging.
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UAOA INTERNATIONAL
RESEARCH NETWORK I
Create more visual rhythm and a clearer narrativeCreate more visual rhythm and a clearer narrative
The page currently feels visually very repetitive: almost every section uses the same navy background + white text +The page currently feels visually very repetitive: almost every section uses the same navy background + white text +
heading + paragraph/bullets treatment. Although the content changes, the pheading + paragraph/bullets treatment. Although the content changes, the page does not change vage does not change visually, whichisually, which
makes it feel longer and harder to navigate than necessary.makes it feel longer and harder to navigate than necessary.
II would restructure the page into a would restructure the page into a clearer sequence, with each section having a distinct purpose and visual clearer sequence, with each section having a distinct purpose and visual
treatment.treatment.

Create more visual rhythm and a clearer narrative
The page currently feels visually very repetitive: almost every section uses the same navy background + white text +
heading + paragraph/bullets treatment. Although the content changes, the page does not change visually, which
makes it feel longer and harder to navigate than necessary.
I would restructure the page into a clearer sequence, with each section having a distinct purpose and visual
treatment.

Stronger introductionStronger introduction
OOpen with a concise introduction explaining what the UAOA International Research Network is, supppen with a concise introduction explaining what the UAOA International Research Network is, supported borted by the keyy the key
partner logos.partner logos.
Add a clear CTA at this stage so users immediately undAdd a clear CTA at this stage so users immediately understand how they can engage:erstand how they can engage:
Join the Network →Join the Network →

Stronger introduction
Open with a concise introduction explaining what the UAOA International Research Network is, supported by the key
partner logos.
Add a clear CTA at this stage so users immediately understand how they can engage:
Join the Network →

Why the IRN? — make the challenge visualWhy the IRN? — make the challenge visual
RathRather than another paragraph or bullet list, I would create a more dynamic section around the core idea:er than another paragraph or bullet list, I would create a more dynamic section around the core idea:
RESEARCH IS GROWING.RESEARCH IS GROWING.
BUT THE EVIDENCE REMAINS FRAGMENTED.BUT THE EVIDENCE REMAINS FRAGMENTED.
Then present the key reasons for the network through short visual pThen present the key reasons for the network through short visual points/icons.oints/icons.
This should feel like a strong explanatory moment rather than another block of copy.This should feel like a strong explanatory moment rather than another block of copy.

Why the IRN? — make the challenge visual
Rather than another paragraph or bullet list, I would create a more dynamic section around the core idea:
RESEARCH IS GROWING.
BUT THE EVIDENCE REMAINS FRAGMENTED.
Then present the key reasons for the network through short visual points/icons.
This should feel like a strong explanatory moment rather than another block of copy.

Give “Hosted & Supported By” its own spaceGive “Hosted & Supported By” its own space
I would separate the institutional informI would separate the institutional information fation from the main narrative and create a clean, compact section for:rom the main narrative and create a clean, compact section for:
HOSTED & SUPPORTED BYHOSTED & SUPPORTED BY
witwith the DCU, FIA / UAOA and FIA Foundation logos.h the DCU, FIA / UAOA and FIA Foundation logos.
Keep the suppKeep the supporting text short. The logos should carry most of the visual weight here.orting text short. The logos should carry most of the visual weight here.

Give “Hosted & Supported By” its own space
I would separate the institutional information from the main narrative and create a clean, compact section for:
HOSTED & SUPPORTED BY
with the DCU, FIA / UAOA and FIA Foundation logos.
Keep the supporting text short. The logos should carry most of the visual weight here.

Make Network Activities more engagingMake Network Activities more engaging
The current activities could be presented much mThe current activities could be presented much moore dynamically rather than as standard bullet pre dynamically rather than as standard bullet points.oints.
For example, use a structured horizontal grid or compact cards.For example, use a structured horizontal grid or compact cards.
Each should have a short one-line explanation only.Each should have a short one-line explanation only.
The aim is to make the scale of the network’s activity immediately understandable at a glance.The aim is to make the scale of the network’s activity immediately understandable at a glance.

Make Network Activities more engaging
The current activities could be presented much more dynamically rather than as standard bullet points.
For example, use a structured horizontal grid or compact cards.
Each should have a short one-line explanation only.
The aim is to make the scale of the network’s activity immediately understandable at a glance.

Make “Who should join?” more invitingMake “Who should join?” more inviting
This section should feel like an invitation, not another informational lThis section should feel like an invitation, not another informational list.ist.
WHO SHOULD JOIN?WHO SHOULD JOIN?
A diverse network for greater impact.A diverse network for greater impact.
Then use clear audience categories with simple icons.Then use clear audience categories with simple icons.
Finish with a visible CTA:Finish with a visible CTA:
Learn more about joining →Learn more about joining → (DCU website) (DCU website)

Make “Who should join?” more inviting
This section should feel like an invitation, not another informational list.
WHO SHOULD JOIN?
A diverse network for greater impact.
Then use clear audience categories with simple icons.
Finish with a visible CTA:
Learn more about joining → (DCU website)

FFinish with the ambitioninish with the ambition
I would end the page with a visually distinct statement section, using a stronger UAOA colour treatmenI would end the page with a visually distinct statement section, using a stronger UAOA colour treatment:t:
OUR AMBITIONOUR AMBITION
A safer digital environment for sport.A safer digital environment for sport.
This should act as the final takeaway rather than another explanatory paragraph.This should act as the final takeaway rather than another explanatory paragraph.

Finish with the ambition
I would end the page with a visually distinct statement section, using a stronger UAOA colour treatment:
OUR AMBITION
A safer digital environment for sport.
This should act as the final takeaway rather than another explanatory paragraph.
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UAOA INTERNATIONAL
RESEARCH NETWORK II

Overall objective:Overall objective:  
the page should feel like a living international resethe page should feel like a living international research netarch network (collaborative, active and ambitious) rather than awork (collaborative, active and ambitious) rather than a

long institutional information page.long institutional information page.

Overall objective: 
the page should feel like a living international research network (collaborative, active and ambitious) rather than a

long institutional information page.
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ONLINE ABUSE IN SPORT
BAROMETER 2025 I

The Academic Publications page can be removed.The Academic Publications page can be removed.  
Each major publication should insteEach major publication should instead have its ad have its own dedicated page, as is already the case (see new headline), withown dedicated page, as is already the case (see new headline), with
the researchthe research clearly referenced and accessible from the wider Research section. clearly referenced and accessible from the wider Research section.

The Academic Publications page can be removed. 
Each major publication should instead have its own dedicated page, as is already the case (see new headline), with
the research clearly referenced and accessible from the wider Research section.

Stronger opening and immediate CTAStronger opening and immediate CTA
The opening should estThe opening should establish the Barometer as ablish the Barometer as one of UAOA’s flagship research outputs.one of UAOA’s flagship research outputs.
I would lead with:I would lead with:

ONLINE ABUSE IN SPORT BAROMETER 2025ONLINE ABUSE IN SPORT BAROMETER 2025
a very short 1–2 line introduction;a very short 1–2 line introduction;
a strong reporta strong report visual / cover; visual / cover;
two immediate CTAs:two immediate CTAs:

Download the report →Download the report →
Explore the findings ↓Explore the findings ↓

Stronger opening and immediate CTA
The opening should establish the Barometer as one of UAOA’s flagship research outputs.
I would lead with:

ONLINE ABUSE IN SPORT BAROMETER 2025
a very short 1–2 line introduction;
a strong report visual / cover;
two immediate CTAs:

Download the report →
Explore the findings ↓

Put the key findings at the centre ofPut the key findings at the centre of the page the page
The most impThe most important statistics should appear very early and be treated as a majorortant statistics should appear very early and be treated as a major visual moment. visual moment.
Design-wise I would make them large, highly scannable and visually differentiated.Design-wise I would make them large, highly scannable and visually differentiated.
The page should feel like users are discovering the report’s findings as they scroll.The page should feel like users are discovering the report’s findings as they scroll.

Put the key findings at the centre of the page
The most important statistics should appear very early and be treated as a major visual moment.
Design-wise I would make them large, highly scannable and visually differentiated.
The page should feel like users are discovering the report’s findings as they scroll.

Give the Founder’s role more visual prominenceGive the Founder’s role more visual prominence
I wouldI would include a disti include a distinct section highlighting the quote of H.E. Mohammed Ben Sulayem.nct section highlighting the quote of H.E. Mohammed Ben Sulayem.
Rather than presenting this as anotherRather than presenting this as another standard text block, use: standard text block, use:

a strong portrait;a strong portrait;
the quotethe quote;;
a small label such as FROM THE FOUNDER.a small label such as FROM THE FOUNDER.

This section should provide authority.This section should provide authority.

Give the Founder’s role more visual prominence
I would include a distinct section highlighting the quote of H.E. Mohammed Ben Sulayem.
Rather than presenting this as another standard text block, use:

a strong portrait;
the quote;
a small label such as FROM THE FOUNDER.

This section should provide authority.

Turn “Our priorities” into a visual sectioTurn “Our priorities” into a visual sectionn
The The next section should explain how the findings translate into action.next section should explain how the findings translate into action.
I would use:I would use:
FFROM EVIDENCE TO ACTIONROM EVIDENCE TO ACTION
UAOA’s priorities for 2025UAOA’s priorities for 2025
Then present theThen present the priorities through a priorities through a cle clean numbered grid with simple icons and very short descriptions.an numbered grid with simple icons and very short descriptions.

Turn “Our priorities” into a visual section
The next section should explain how the findings translate into action.
I would use:
FROM EVIDENCE TO ACTION
UAOA’s priorities for 2025
Then present the priorities through a clean numbered grid with simple icons and very short descriptions.

Finish with a stroFinish with a strong report downg report download sectionnload section
End the page with a clear, visually distinct final CTA:End the page with a clear, visually distinct final CTA:
READ THE FULL REPORTREAD THE FULL REPORT
Short supporting line.Short supporting line.
Download — English ↓Download — English ↓
Descargar —Descargar — Español ↓ Español ↓
This shouThis shouldld feel like the natural conclusion of the page rather than another document card. feel like the natural conclusion of the page rather than another document card.

Finish with a strong report download section
End the page with a clear, visually distinct final CTA:
READ THE FULL REPORT
Short supporting line.
Download — English ↓
Descargar — Español ↓
This should feel like the natural conclusion of the page rather than another document card.
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ONLINE ABUSE IN SPORT
BAROMETER 2025 II

Overall objective:Overall objective:  
the Barometer page should feel like a flagship UAOA research publication (authoritthe Barometer page should feel like a flagship UAOA research publication (authoritatative, visual and evidence-led)ive, visual and evidence-led)

rather thrather than a long webpage summarising a PDF.an a long webpage summarising a PDF.

Overall objective: 
the Barometer page should feel like a flagship UAOA research publication (authoritative, visual and evidence-led)

rather than a long webpage summarising a PDF.
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ONLINE ABUSE IN SPORT
BAROMETER 2024

Keep a consistent structure across all Barometer editionsKeep a consistent structure across all Barometer editions
I would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels partI would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels part
of one recognisable UAOA research series rather than a completely separate webpage.of one recognisable UAOA research series rather than a completely separate webpage.
For the 2024 edition, I would keep:For the 2024 edition, I would keep:

a strong hero with the report cover, short introduction and immediate download CTA;a strong hero with the report cover, short introduction and immediate download CTA;
an an Explore the findings ↓Explore the findings ↓ anchor to encourage users to continue down the page; anchor to encourage users to continue down the page;
a prominent Key Findings section with large statistics and very short explanations;a prominent Key Findings section with large statistics and very short explanations;
a dedicated Voices from Sport section to highlight releva dedicated Voices from Sport section to highlight relevant perspectant perspectives from federations and sportingives from federations and sporting
stakeholders;stakeholders;
a clear From Evidence to Action section showing how the findings informed UAOA priorities a clear From Evidence to Action section showing how the findings informed UAOA priorities and activity;and activity;
a short Global Coverage section where relevant, highlighting external visibility and media coverage;a short Global Coverage section where relevant, highlighting external visibility and media coverage;
a strong final Access the Full Report CTA.a strong final Access the Full Report CTA.

Keep a consistent structure across all Barometer editions
I would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels part
of one recognisable UAOA research series rather than a completely separate webpage.
For the 2024 edition, I would keep:

a strong hero with the report cover, short introduction and immediate download CTA;
an Explore the findings ↓ anchor to encourage users to continue down the page;
a prominent Key Findings section with large statistics and very short explanations;
a dedicated Voices from Sport section to highlight relevant perspectives from federations and sporting
stakeholders;
a clear From Evidence to Action section showing how the findings informed UAOA priorities and activity;
a short Global Coverage section where relevant, highlighting external visibility and media coverage;
a strong final Access the Full Report CTA.
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SPORTS JOURNALIST
BAROMETER 2024

Keep a consistent structure across all Barometer editionsKeep a consistent structure across all Barometer editions
I would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels partI would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels part
of one recognisable UAOA research series rather than a completely separate webpageof one recognisable UAOA research series rather than a completely separate webpage..

Keep a consistent structure across all Barometer editions
I would follow the same overall structure and visual logic as the 2025 Barometer page, so that each edition feels part
of one recognisable UAOA research series rather than a completely separate webpage.
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FIA WHITE PAPER ON “A STRATEGIC RESPONSE TO
ONLINE HATE SPEECH IN SPORT” (2023)

FIA BRIEFING NOTE ON ISF AND INDUSTRY PRIMARY
RESEARCH REPORTS ON ONLINE HATE IN SPORT

FIA REVIEW OF SCHOLARLY PUBLICATIONS ON
ONLINE HATE IN SPORT

Create a consistent template for standalone research publicationsCreate a consistent template for standalone research publications
For publications such as the FIA White Paper, FIA Briefing Note and Review of Scholarly Publications, I would use theFor publications such as the FIA White Paper, FIA Briefing Note and Review of Scholarly Publications, I would use the
same compact page structure rather than creating a completely different design for each one.same compact page structure rather than creating a completely different design for each one.
These pages do not need the same depth as the Barometer pages, but they should still feel like credible, premiumThese pages do not need the same depth as the Barometer pages, but they should still feel like credible, premium
research outputsresearch outputs..

Create a consistent template for standalone research publications
For publications such as the FIA White Paper, FIA Briefing Note and Review of Scholarly Publications, I would use the
same compact page structure rather than creating a completely different design for each one.
These pages do not need the same depth as the Barometer pages, but they should still feel like credible, premium
research outputs.

Strong publication heroStrong publication hero
I would avoid an oversized all-caps title taking over the page. Instead, create a cleaner editorial hero containing:I would avoid an oversized all-caps title taking over the page. Instead, create a cleaner editorial hero containing:

year;year;
publication title;publication title;
author / institution;author / institution;
report cover;report cover;
immediate CTAs:immediate CTAs:

Read the publication →Read the publication →
Download PDF ↓Download PDF ↓
The publication itself should be the visual focusThe publication itself should be the visual focus..

Strong publication hero
I would avoid an oversized all-caps title taking over the page. Instead, create a cleaner editorial hero containing:

year;
publication title;
author / institution;
report cover;
immediate CTAs:

Read the publication →
Download PDF ↓
The publication itself should be the visual focus.

Make key publication information immediately visibleMake key publication information immediately visible
Directly below the hero, add a compact metadata strip:Directly below the hero, add a compact metadata strip:
WHITE PAPERWHITE PAPER    (what?)· 15 PAGES (number of pages) · MARCH 2023 (date) · DR DAVID HASSAN(what?)· 15 PAGES (number of pages) · MARCH 2023 (date) · DR DAVID HASSAN    (author)· FIA(author)· FIA
UNIVERSITY (who?)UNIVERSITY (who?)
This avoids hiding practical information within paragraphs and makes the page much easier to scanThis avoids hiding practical information within paragraphs and makes the page much easier to scan..

Make key publication information immediately visible
Directly below the hero, add a compact metadata strip:
WHITE PAPER  (what?)· 15 PAGES (number of pages) · MARCH 2023 (date) · DR DAVID HASSAN  (author)· FIA
UNIVERSITY (who?)
This avoids hiding practical information within paragraphs and makes the page much easier to scan.

Add quick access to relatedAdd quick access to related
researchresearch
At the bottom, I would add a clear:At the bottom, I would add a clear:
RRELATED RESEARCHELATED RESEARCH
Explore more.Explore more.
with compact cards linking directly towith compact cards linking directly to
other UAOA publications.other UAOA publications.

Add quick access to related
research
At the bottom, I would add a clear:
RELATED RESEARCH
Explore more.
with compact cards linking directly to
other UAOA publications.
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Digital service Act
I would keep this page relatively compact and information-led, but make the hierarchy much stronger than theI would keep this page relatively compact and information-led, but make the hierarchy much stronger than the
current version. The objective is to turn a long legal explanation into something that feels clear, credible andcurrent version. The objective is to turn a long legal explanation into something that feels clear, credible and
immediately useful for sports organisationsimmediately useful for sports organisations..

I would keep this page relatively compact and information-led, but make the hierarchy much stronger than the
current version. The objective is to turn a long legal explanation into something that feels clear, credible and
immediately useful for sports organisations.

Stronger openingStronger opening
I would stick to a bold hero.I would stick to a bold hero.
Then only a short introductory paragraph explaining the collaboration between UAOA and Clark HillThen only a short introductory paragraph explaining the collaboration between UAOA and Clark Hill..

Stronger opening
I would stick to a bold hero.
Then only a short introductory paragraph explaining the collaboration between UAOA and Clark Hill.

Turn the implications into a visual summaryTurn the implications into a visual summary
The most important information should be much easier to scanThe most important information should be much easier to scan..
This should use simple line icons and short explanations, not large cards or dense paragraphs.This should use simple line icons and short explanations, not large cards or dense paragraphs.

Turn the implications into a visual summary
The most important information should be much easier to scan.
This should use simple line icons and short explanations, not large cards or dense paragraphs.

Make the UAOA / Clark Hill guidance the practical takeawayMake the UAOA / Clark Hill guidance the practical takeaway
The next section should move from “what the law is” to “what this means for sport”.The next section should move from “what the law is” to “what this means for sport”.
Short explanation of what the guidance is intended to do and how it supports organisations operating in EuropeShort explanation of what the guidance is intended to do and how it supports organisations operating in Europe..
This is where I would place the two existing quotes from:This is where I would place the two existing quotes from:

H.E. Mohammed Ben SulayemH.E. Mohammed Ben Sulayem
Aidan Eames, Clark HillAidan Eames, Clark Hill

I would keep them as typography-led quote blocks only — no portraits. The names and roles are enough.I would keep them as typography-led quote blocks only — no portraits. The names and roles are enough.
The quotes should provide authority without becoming visually dominant.The quotes should provide authority without becoming visually dominant.

Make the UAOA / Clark Hill guidance the practical takeaway
The next section should move from “what the law is” to “what this means for sport”.
Short explanation of what the guidance is intended to do and how it supports organisations operating in Europe.
This is where I would place the two existing quotes from:

H.E. Mohammed Ben Sulayem
Aidan Eames, Clark Hill

I would keep them as typography-led quote blocks only — no portraits. The names and roles are enough.
The quotes should provide authority without becoming visually dominant.

Treat the 2026 update as a simple status messageTreat the 2026 update as a simple status message
At tAt the bottom, I would have one strong closing section:he bottom, I would have one strong closing section:
COMING SOONCOMING SOON
Updated document (2026)Updated document (2026)
AnAn updated version of the guidance is currently in development and will provide refreshed information and practical updated version of the guidance is currently in development and will provide refreshed information and practical
advice for sports organisationsadvice for sports organisations..
This section is simply there to communicate status and show that the resource is being actively updated.This section is simply there to communicate status and show that the resource is being actively updated.

Treat the 2026 update as a simple status message
At the bottom, I would have one strong closing section:
COMING SOON
Updated document (2026)
An updated version of the guidance is currently in development and will provide refreshed information and practical
advice for sports organisations.
This section is simply there to communicate status and show that the resource is being actively updated.
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Digital Services Act II
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University of Notre Dame
Strengthen the openingStrengthen the opening
I would make the first section much more concise and visually impactful.I would make the first section much more concise and visually impactful.
Rather than a long introductory paragraph over a dark background, lead with:Rather than a long introductory paragraph over a dark background, lead with:
UAOA × UNIVERSITY OF NOTRE DAMEUAOA × UNIVERSITY OF NOTRE DAME
Researching online abuse. Building evidence for action.Researching online abuse. Building evidence for action.
Then add our short 2–3 line introduction explaining the partnership, supported by one strong image and the relevantThen add our short 2–3 line introduction explaining the partnership, supported by one strong image and the relevant
institutional logos.institutional logos.
The first screen should immediately communicate:The first screen should immediately communicate:

who the partnership is with;who the partnership is with;
what the collaboration focuses on;what the collaboration focuses on;
why it matterswhy it matters..

Strengthen the opening
I would make the first section much more concise and visually impactful.
Rather than a long introductory paragraph over a dark background, lead with:
UAOA × UNIVERSITY OF NOTRE DAME
Researching online abuse. Building evidence for action.
Then add our short 2–3 line introduction explaining the partnership, supported by one strong image and the relevant
institutional logos.
The first screen should immediately communicate:

who the partnership is with;
what the collaboration focuses on;
why it matters.

Create a clear “Current Research” sectionCreate a clear “Current Research” section
The ongoing research should have much more prominence and feel like the main reason to visit the pageThe ongoing research should have much more prominence and feel like the main reason to visit the page..
Short explanation of the project, followed by clear metadata.Short explanation of the project, followed by clear metadata.
Then a visible CTA:Then a visible CTA:
Explore the research →Explore the research →
I would pair this with the survey visual, but avoid making it feel like a generic promotional banner. The research titleI would pair this with the survey visual, but avoid making it feel like a generic promotional banner. The research title
and status should remain the priority.and status should remain the priority.

Create a clear “Current Research” section
The ongoing research should have much more prominence and feel like the main reason to visit the page.
Short explanation of the project, followed by clear metadata.
Then a visible CTA:
Explore the research →
I would pair this with the survey visual, but avoid making it feel like a generic promotional banner. The research title
and status should remain the priority.

Make the research team more editorialMake the research team more editorial
The current team section could feelThe current team section could feel
much more refined.much more refined.
I would use:I would use:

consistent pconsistent portrait crops;ortrait crops;
larger photography;larger photography;
name and role clearly prioritised;name and role clearly prioritised;
lighter card treatment.lighter card treatment.

Make the research team more editorial
The current team section could feel
much more refined.
I would use:

consistent portrait crops;
larger photography;
name and role clearly prioritised;
lighter card treatment.

32



FIA X UAOA Scholarship
Strengthen the openingStrengthen the opening
I would move away from the purely institutional title “FIA x UAOA Scholarship” and lead with a stronger message:I would move away from the purely institutional title “FIA x UAOA Scholarship” and lead with a stronger message:
SCHSCHOLARSHIP PROGRAMMEOLARSHIP PROGRAMME
SuppoSupporting the next generation of researchers.rting the next generation of researchers.
Then add a short 2–3 line introduction explaining the purpose of the programme, followed by a quick overview of theThen add a short 2–3 line introduction explaining the purpose of the programme, followed by a quick overview of the
key facts.key facts.
This gives users an immediate understanding of the programme before they reach the detailThis gives users an immediate understanding of the programme before they reach the detail..

Strengthen the opening
I would move away from the purely institutional title “FIA x UAOA Scholarship” and lead with a stronger message:
SCHOLARSHIP PROGRAMME
Supporting the next generation of researchers.
Then add a short 2–3 line introduction explaining the purpose of the programme, followed by a quick overview of the
key facts.
This gives users an immediate understanding of the programme before they reach the detail.

Break the programme information into clearer sectionsBreak the programme information into clearer sections
Rather than relying on long paragraphs, I would create more distinct editorial sections:Rather than relying on long paragraphs, I would create more distinct editorial sections:
ABABOUT THE PROGRAMMEOUT THE PROGRAMME
Research for a safer spoResearch for a safer sport.rt.
A concise explanation of why the scholarship exists and what it supports.A concise explanation of why the scholarship exists and what it supports.
RESEARCH FOCUSRESEARCH FOCUS
Key areas of research.Key areas of research.
Present the main themes through short icon-led points.Present the main themes through short icon-led points.
This should be highly scannableThis should be highly scannable..

Break the programme information into clearer sections
Rather than relying on long paragraphs, I would create more distinct editorial sections:
ABOUT THE PROGRAMME
Research for a safer sport.
A concise explanation of why the scholarship exists and what it supports.
RESEARCH FOCUS
Key areas of research.
Present the main themes through short icon-led points.
This should be highly scannable.

Make the scholars a central part of the pageMake the scholars a central part of the page
I would give the current scholars much more visibility.I would give the current scholars much more visibility.
MEEMEET THE SCHOLARST THE SCHOLARS
Use portrait-led cards with (same as research voices):Use portrait-led cards with (same as research voices):  

researcher name;researcher name;
country;country;
shoshort research topic;rt research topic;
one clear CTA.one clear CTA.

Make the scholars a central part of the page
I would give the current scholars much more visibility.
MEET THE SCHOLARS
Use portrait-led cards with (same as research voices): 

researcher name;
country;
short research topic;
one clear CTA.

Add a clear application / further information sectionAdd a clear application / further information section
The final section should be very action-oriented:The final section should be very action-oriented:
GET INVOLVEDGET INVOLVED
Applications are open.Applications are open.
Short eligibility / timingShort eligibility / timing information only, followed by: information only, followed by:
View application details →View application details →
If applications are closed, this area can simply change to:If applications are closed, this area can simply change to:
Register your interesRegister your interest →t →

Add a clear application / further information section
The final section should be very action-oriented:
GET INVOLVED
Applications are open.
Short eligibility / timing information only, followed by:
View application details →
If applications are closed, this area can simply change to:
Register your interest →
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Educational Module
SStrengthen the openingtrengthen the opening
I would begin with a short, high-impact introduction and an immediate CTA.I would begin with a short, high-impact introduction and an immediate CTA.
Then surface the key facts straight away.Then surface the key facts straight away.
Follow this immediately with a strong CTA:Follow this immediately with a strong CTA:
Join the course →Join the course →
The aim is to make the offer feel clear, credible and easy to access from the outsetThe aim is to make the offer feel clear, credible and easy to access from the outset..

Strengthen the opening
I would begin with a short, high-impact introduction and an immediate CTA.
Then surface the key facts straight away.
Follow this immediately with a strong CTA:
Join the course →
The aim is to make the offer feel clear, credible and easy to access from the outset.

Add a clear “course at a glance” summaryAdd a clear “course at a glance” summary
Very early on the page, I would include a concise visual summary of the course.Very early on the page, I would include a concise visual summary of the course.
This should be highly scannable and help reduce uncertainty for first-time visitorsThis should be highly scannable and help reduce uncertainty for first-time visitors..

Add a clear “course at a glance” summary
Very early on the page, I would include a concise visual summary of the course.
This should be highly scannable and help reduce uncertainty for first-time visitors.

Make learning outcomes and course structure more prominentMake learning outcomes and course structure more prominent
I would include a dedicated section focused on what users will learn, rather than relying only on descriptive text.I would include a dedicated section focused on what users will learn, rather than relying only on descriptive text.
This section should feel outcome-led and user-focused.This section should feel outcome-led and user-focused.
Then, Then, I would then add a section explaining the content and learning journey in a simple, visual way.I would then add a section explaining the content and learning journey in a simple, visual way.
I would also include a link such as:I would also include a link such as:
View full course curriculum →View full course curriculum →  
This gives the page a stronger sense of substance without overwhelming the visitorThis gives the page a stronger sense of substance without overwhelming the visitor..

Make learning outcomes and course structure more prominent
I would include a dedicated section focused on what users will learn, rather than relying only on descriptive text.
This section should feel outcome-led and user-focused.
Then, I would then add a section explaining the content and learning journey in a simple, visual way.
I would also include a link such as:
View full course curriculum → 
This gives the page a stronger sense of substance without overwhelming the visitor.

End with a strong final CTAEnd with a strong final CTA
The last section should clearly invite action.The last section should clearly invite action.
For example:For example:
BUILD A SAFER ONLINE ENVIRONMENT AROUND YOURBUILD A SAFER ONLINE ENVIRONMENT AROUND YOUR
SPORT.SPORT.
Gain tGain thehe knowledge. Take action. Be part of the change. knowledge. Take action. Be part of the change.
Start the free course →Start the free course →
This should function as the final conversion point on theThis should function as the final conversion point on the
pagepage..

End with a strong final CTA
The last section should clearly invite action.
For example:
BUILD A SAFER ONLINE ENVIRONMENT AROUND YOUR
SPORT.
Gain the knowledge. Take action. Be part of the change.
Start the free course →
This should function as the final conversion point on the
page.

34



Webinar Series
CCreate a stronger introductionreate a stronger introduction
I would begin with a short, more engaging introduction explaining the purpose of the series.I would begin with a short, more engaging introduction explaining the purpose of the series.
UAOA WEBINAR SERIESUAOA WEBINAR SERIES
Expert conversations on online abuse in sport.Expert conversations on online abuse in sport.
Bringing together researchers, sports organisations and industry experts to share evidence, practical approachesBringing together researchers, sports organisations and industry experts to share evidence, practical approaches
and emerging solutions.and emerging solutions.
Keep this short and move quickly into the actual contentKeep this short and move quickly into the actual content..

Create a stronger introduction
I would begin with a short, more engaging introduction explaining the purpose of the series.
UAOA WEBINAR SERIES
Expert conversations on online abuse in sport.
Bringing together researchers, sports organisations and industry experts to share evidence, practical approaches
and emerging solutions.
Keep this short and move quickly into the actual content.

GGive the next webinar its own prominent sectionive the next webinar its own prominent section
TheThe upcoming webinar should feel clearly different from the archive. upcoming webinar should feel clearly different from the archive.
For example:For example:
NEXTNEXT WEBINAR WEBINAR
2026 W2026 Webinar Series is coming soon.ebinar Series is coming soon.
SShort 1–2 line description, then clear information.hort 1–2 line description, then clear information.  

Give the next webinar its own prominent section
The upcoming webinar should feel clearly different from the archive.
For example:
NEXT WEBINAR
2026 Webinar Series is coming soon.
Short 1–2 line description, then clear information. 

Turn past webinars into a clear video libraryTurn past webinars into a clear video library
I would create a dedicated section:I would create a dedicated section:
WATCHWATCH PREVIOUS WEBINARS PREVIOUS WEBINARS
Each webinar should show the key informatiEach webinar should show the key information immediately:on immediately:

date;date;
titltitle;e;
duration;duration;

Turn past webinars into a clear video library
I would create a dedicated section:
WATCH PREVIOUS WEBINARS
Each webinar should show the key information immediately:

date;
title;
duration;
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Erasmus I
Stronger project introductionStronger project introduction
OpOpen with a concise statement rather.en with a concise statement rather.
Then, follow with the project summary.Then, follow with the project summary.

Stronger project introduction
Open with a concise statement rather.
Then, follow with the project summary.

Clarify the project aimsClarify the project aims
PPresresent the main objectives as four clear visual pillars, with an explanation of one or two lines maximum.ent the main objectives as four clear visual pillars, with an explanation of one or two lines maximum.
Clarify the project aims
Present the main objectives as four clear visual pillars, with an explanation of one or two lines maximum.

Give the project outpuGive the project outputs much more prominencets much more prominence
The outputs are one of the most important parts of the page and should feel tangible.The outputs are one of the most important parts of the page and should feel tangible.
I would create a dedicated:I would create a dedicated:
WHAT THE PROJECT WILL DELIVERWHAT THE PROJECT WILL DELIVER
with clear cards for the main outputs.with clear cards for the main outputs.

Give the project outputs much more prominence
The outputs are one of the most important parts of the page and should feel tangible.
I would create a dedicated:
WHAT THE PROJECT WILL DELIVER
with clear cards for the main outputs.

Make the partner Make the partner section cleanersection cleaner
SSeparate partners clearly by role:eparate partners clearly by role:
SPORTING PARTNERSSPORTING PARTNERS
ACADEMIC PARTNERSACADEMIC PARTNERS
Use logos as the main visual element, with institution name and country underneath. Avoid large cards withUse logos as the main visual element, with institution name and country underneath. Avoid large cards with
unnecessary empty space.unnecessary empty space.

Make the partner section cleaner
Separate partners clearly by role:
SPORTING PARTNERS
ACADEMIC PARTNERS
Use logos as the main visual element, with institution name and country underneath. Avoid large cards with
unnecessary empty space.

Create a real “ProjCreate a real “Project Progress” areaect Progress” area
Rather than mixing news and formal documentation together, I would distinguish:Rather than mixing news and formal documentation together, I would distinguish:

NEWS AND UPDATESNEWS AND UPDATES
PROJECT DELIVERABLESPROJECT DELIVERABLES

A cleaner document library with:A cleaner document library with:
  Download ↓Download ↓
This makes the difference between public-facing updates and official Erasmus+ documentation much clearer.This makes the difference between public-facing updates and official Erasmus+ documentation much clearer.

Create a real “Project Progress” area
Rather than mixing news and formal documentation together, I would distinguish:

NEWS AND UPDATES
PROJECT DELIVERABLES

A cleaner document library with:
 Download ↓
This makes the difference between public-facing updates and official Erasmus+ documentation much clearer.

Finish with practical projFinish with practical project informationect information
End with a compact dark section containing:End with a compact dark section containing:

coordinator contact;coordinator contact;
EU / Erasmus+ fundingEU / Erasmus+ funding acknowledgement; acknowledgement;
required disclaimer;required disclaimer;
relevant logos.relevant logos.

This information is important but should remain visually secondary to the actual project story.This information is important but should remain visually secondary to the actual project story.

Finish with practical project information
End with a compact dark section containing:

coordinator contact;
EU / Erasmus+ funding acknowledgement;
required disclaimer;
relevant logos.

This information is important but should remain visually secondary to the actual project story.
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Erasmus II
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Community Engagement
Strengthen the openingStrengthen the opening
I would bI would begin with a more engaging, action-led introductioegin with a more engaging, action-led introduction, with the image given greater visual prominence.n, with the image given greater visual prominence.
Strengthen the opening
I would begin with a more engaging, action-led introduction, with the image given greater visual prominence.

Make “How we engage” shorter and morMake “How we engage” shorter and more dynamice dynamic
Rather than a longer explanatory section, I would reduce this to a very clear visual summary of how UAOA engagesRather than a longer explanatory section, I would reduce this to a very clear visual summary of how UAOA engages
communities.communities.
This should be quick to scan and visually distinct.This should be quick to scan and visually distinct.

Make “How we engage” shorter and more dynamic
Rather than a longer explanatory section, I would reduce this to a very clear visual summary of how UAOA engages
communities.
This should be quick to scan and visually distinct.

Create a Create a stronger “Engagement opportunities” sectionstronger “Engagement opportunities” section
I would make the opportunity to host a workshop or collaborate much more visible and dynamic.I would make the opportunity to host a workshop or collaborate much more visible and dynamic.
For example:For example:
ENGAGEMENT OPPORTUNITIESENGAGEMENT OPPORTUNITIES
Host a UAOA digital literacy workshop.Host a UAOA digital literacy workshop.
Short explanatory text, then key information surfaced clearly:Short explanatory text, then key information surfaced clearly:
FOR — athletes, officials, young people, sport organisationsFOR — athletes, officials, young people, sport organisations
FORMAT — interactive workshopFORMAT — interactive workshop
FOCUS — awareness, digital literacy, practical responseFOCUS — awareness, digital literacy, practical response
Then a clear CTA:Then a clear CTA:
Enquire about a workshop →Enquire about a workshop →
This section should feel like a real opportunity, not simply another block of information.This section should feel like a real opportunity, not simply another block of information.

Create a stronger “Engagement opportunities” section
I would make the opportunity to host a workshop or collaborate much more visible and dynamic.
For example:
ENGAGEMENT OPPORTUNITIES
Host a UAOA digital literacy workshop.
Short explanatory text, then key information surfaced clearly:
FOR — athletes, officials, young people, sport organisations
FORMAT — interactive workshop
FOCUS — awareness, digital literacy, practical response
Then a clear CTA:
Enquire about a workshop →
This section should feel like a real opportunity, not simply another block of information.

Present examplPresent examples as case studies, notes as case studies, not
separate pagesseparate pages
I would then show examples of communityI would then show examples of community
engagement in a more dynamic, scrollable orengagement in a more dynamic, scrollable or
card-based format, similar to the directioncard-based format, similar to the direction
explored for the Events page.explored for the Events page.
Each card could include:Each card could include:

date;date;
title;title;
sshort 1–2 line description;hort 1–2 line description;
Clear CTA: Clear CTA: Explore case study → (drop-Explore case study → (drop-
down)down)

Present examples as case studies, not
separate pages
I would then show examples of community
engagement in a more dynamic, scrollable or
card-based format, similar to the direction
explored for the Events page.
Each card could include:

date;
title;
short 1–2 line description;
Clear CTA: Explore case study → (drop-
down)
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Gallery
Keep the Gallery, but make it feel moreKeep the Gallery, but make it feel more editorial and purpos editorial and purposefuleful
Although this is not the most strategically important page on the site, I do not think it is a bad idea toAlthough this is not the most strategically important page on the site, I do not think it is a bad idea to keep it. The keep it. The
gallery can still play a useful role by giving a more human and visual sense of UAOA’s work across events,gallery can still play a useful role by giving a more human and visual sense of UAOA’s work across events,
partnerships and community activity.partnerships and community activity.

Keep the Gallery, but make it feel more editorial and purposeful
Although this is not the most strategically important page on the site, I do not think it is a bad idea to keep it. The
gallery can still play a useful role by giving a more human and visual sense of UAOA’s work across events,
partnerships and community activity.

Give the page a stronger framingGive the page a stronger framing
I would make the page feel moreI would make the page feel more intentional by c intentional by changing the title and adding a short introductory line.hanging the title and adding a short introductory line.
ForFor example: example:
UAOA IN PICTURESUAOA IN PICTURES
A visual record of the people, events and moments shaping UAOA’s work across sport.A visual record of the people, events and moments shaping UAOA’s work across sport.
This would immediately make the page feel more curated and less like a generic image archive.This would immediately make the page feel more curated and less like a generic image archive.

Give the page a stronger framing
I would make the page feel more intentional by changing the title and adding a short introductory line.
For example:
UAOA IN PICTURES
A visual record of the people, events and moments shaping UAOA’s work across sport.
This would immediately make the page feel more curated and less like a generic image archive.

Move away from the current repeated rounded-thumbnail gridMove away from the current repeated rounded-thumbnail grid
TheThe current grid feels quite uniform and a current grid feels quite uniform and a little too soft visually. T little too soft visually. The rounded corners are again too prominent andhe rounded corners are again too prominent and
give the page a slightly templated feel.give the page a slightly templated feel.
I wI wouldould either use: either use:

square corners; orsquare corners; or
a much subtler 4–8px radius.a much subtler 4–8px radius.

More broadly, I would avoid having every image presented in exactly the same format and scale.More broadly, I would avoid having every image presented in exactly the same format and scale.

Move away from the current repeated rounded-thumbnail grid
The current grid feels quite uniform and a little too soft visually. The rounded corners are again too prominent and
give the page a slightly templated feel.
I would either use:

square corners; or
a much subtler 4–8px radius.

More broadly, I would avoid having every image presented in exactly the same format and scale.

Use a more editorial / masonry-sUse a more editorial / masonry-style laytyle layoutout
For a proper visual gallery, For a proper visual gallery, I wI wouldould explore a more dynamic masonry or editorial grid rather than a repeated matrix of explore a more dynamic masonry or editorial grid rather than a repeated matrix of
identical thumbnails.identical thumbnails.
This would create more rhythm and make the page feel curated rather than purely functional.This would create more rhythm and make the page feel curated rather than purely functional.

Use a more editorial / masonry-style layout
For a proper visual gallery, I would explore a more dynamic masonry or editorial grid rather than a repeated matrix of
identical thumbnails.
This would create more rhythm and make the page feel curated rather than purely functional.

Surface basic information on hoverSurface basic information on hover
Users should be able to undersUsers should be able to understand what they are looking at withtand what they are looking at without having to open every image individually.out having to open every image individually.
I wI wouldould therefore add a lightweight hover state or overlay with short contextual information, for example: therefore add a lightweight hover state or overlay with short contextual information, for example:

event name;event name;
date;date;
location;location;
short caption.short caption.

Surface basic information on hover
Users should be able to understand what they are looking at without having to open every image individually.
I would therefore add a lightweight hover state or overlay with short contextual information, for example:

event name;
date;
location;
short caption.
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Newsletter
Lead with a clearerLead with a clearer value proposi value propositiontion
The first question a visitor will have is: What will I get from this?The first question a visitor will have is: What will I get from this?
That should be answered immediately atThat should be answered immediately at the top of the page. the top of the page.
For example:For example:
UAOA NEWSLETTERUAOA NEWSLETTER
Stay close to the work shaping safer sport online.Stay close to the work shaping safer sport online.
A quarterly update on the latest research, initiatives, events and opportunities from across the UAOA coalition.A quarterly update on the latest research, initiatives, events and opportunities from across the UAOA coalition.

Lead with a clearer value proposition
The first question a visitor will have is: What will I get from this?
That should be answered immediately at the top of the page.
For example:
UAOA NEWSLETTER
Stay close to the work shaping safer sport online.
A quarterly update on the latest research, initiatives, events and opportunities from across the UAOA coalition.

Make the page moreMake the page more dynamic and informa dynamic and informativetive
I would introduce a short section showing what readers canI would introduce a short section showing what readers can expect to find in each edition. expect to find in each edition.
For example:For example:
WHAT YOU’LL FINDWHAT YOU’LL FIND

Research — latest evidence and publicationsResearch — latest evidence and publications
Coalition — partner developments and collaborationCoalition — partner developments and collaboration
In Action — events, convenings and programme highlightsIn Action — events, convenings and programme highlights
Opportunities — ways to learn, contribute and participateOpportunities — ways to learn, contribute and participate

This helps the user immediately understand the content offer.This helps the user immediately understand the content offer.

Make the page more dynamic and informative
I would introduce a short section showing what readers can expect to find in each edition.
For example:
WHAT YOU’LL FIND

Research — latest evidence and publications
Coalition — partner developments and collaboration
In Action — events, convenings and programme highlights
Opportunities — ways to learn, contribute and participate

This helps the user immediately understand the content offer.

Treat “Coming Soon” as a secondary message, not the whole pageTreat “Coming Soon” as a secondary message, not the whole page
I would keep the page useful by framing it around what is coming andI would keep the page useful by framing it around what is coming and where visitors can go in the meantime. where visitors can go in the meantime.
For example:For example:
FFIRST EDITIONIRST EDITION
Coming soon.Coming soon.
We are currently preparing the first edition of the UAOA Newsletter, which will bring together the latest updates fromWe are currently preparing the first edition of the UAOA Newsletter, which will bring together the latest updates from
across our coalition.across our coalition.
Explore Get Involved →Explore Get Involved →

Treat “Coming Soon” as a secondary message, not the whole page
I would keep the page useful by framing it around what is coming and where visitors can go in the meantime.
For example:
FIRST EDITION
Coming soon.
We are currently preparing the first edition of the UAOA Newsletter, which will bring together the latest updates from
across our coalition.
Explore Get Involved →

Clarify the subscription / access modelClarify the subscription / access model
I think the page should include a visible placeI think the page should include a visible place where users can leave their email address to potentially receive the where users can leave their email address to potentially receive the
newsletter — depending, of course, on whether distribution will remain limited to coalition and FIA network audiencesnewsletter — depending, of course, on whether distribution will remain limited to coalition and FIA network audiences
or open more broadly.or open more broadly.
If broader subscription is possible, I would add a simple sign-up section directly on the page.If broader subscription is possible, I would add a simple sign-up section directly on the page.

Clarify the subscription / access model
I think the page should include a visible place where users can leave their email address to potentially receive the
newsletter — depending, of course, on whether distribution will remain limited to coalition and FIA network audiences
or open more broadly.
If broader subscription is possible, I would add a simple sign-up section directly on the page.
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Contact Us
Separate Contact from GetSeparate Contact from Get Involved Involved
I do not I do not think the current page architecture is fully coherent. Atthink the current page architecture is fully coherent. At the moment, the page is trying to do two different jobs the moment, the page is trying to do two different jobs
at once:at once:

Contact = send us a messageContact = send us a message
Get Involved = how can I participate, partner with UAOA, or use its work?Get Involved = how can I participate, partner with UAOA, or use its work?

These are not the same user need, and combining them creates confusion.These are not the same user need, and combining them creates confusion.

Separate Contact from Get Involved
I do not think the current page architecture is fully coherent. At the moment, the page is trying to do two different jobs
at once:

Contact = send us a message
Get Involved = how can I participate, partner with UAOA, or use its work?

These are not the same user need, and combining them creates confusion.

Keep the Contact page much cleanerKeep the Contact page much cleaner
For theFor the Contact page i Contact page itself, I would create a much simpler structure:tself, I would create a much simpler structure:
CONTACTCONTACT
Let’s talk.Let’s talk.
We areWe are here to listen. If you would like to get in touch with the UAOA team, please use the contact form below. If you here to listen. If you would like to get in touch with the UAOA team, please use the contact form below. If you
are interested in joining, partnering or engaging with UAOA’s work, please visit our Get Involved page.are interested in joining, partnering or engaging with UAOA’s work, please visit our Get Involved page.
Then show:Then show:

one general contact email;one general contact email;
aa clean contact form; clean contact form;
  a short team/contact list.a short team/contact list.

Keep the Contact page much cleaner
For the Contact page itself, I would create a much simpler structure:
CONTACT
Let’s talk.
We are here to listen. If you would like to get in touch with the UAOA team, please use the contact form below. If you
are interested in joining, partnering or engaging with UAOA’s work, please visit our Get Involved page.
Then show:

one general contact email;
a clean contact form;
 a short team/contact list.

Simplify theSimplify the form fi form fieldselds
I would avoid askI would avoid asking for overly specific fields such as job title or federation/organisation as mandatory inputs,ing for overly specific fields such as job title or federation/organisation as mandatory inputs,
because the page should remain open to a broad range of users.because the page should remain open to a broad range of users.

Simplify the form fields
I would avoid asking for overly specific fields such as job title or federation/organisation as mandatory inputs,
because the page should remain open to a broad range of users.

Create a clear connection to GetCreate a clear connection to Get Involved Involved
Rather than mixing both journRather than mixing both journeys into one page, I would add a seys into one page, I would add a simple cross-reference:imple cross-reference:
This keeps the Contact page focused while still guiding users toward the more strategic participation pathways.This keeps the Contact page focused while still guiding users toward the more strategic participation pathways.

Create a clear connection to Get Involved
Rather than mixing both journeys into one page, I would add a simple cross-reference:
This keeps the Contact page focused while still guiding users toward the more strategic participation pathways.
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Get involved I
Make GetMake Get Involved the stra Involved the strategic participation pagetegic participation page
This page should have a very different rolThis page should have a very different role from Contact. Its purpose is not simply to let people send us a message,e from Contact. Its purpose is not simply to let people send us a message,
but to help each audience understand how they can take part in UAOA depending on who they are.but to help each audience understand how they can take part in UAOA depending on who they are.

Make Get Involved the strategic participation page
This page should have a very different role from Contact. Its purpose is not simply to let people send us a message,
but to help each audience understand how they can take part in UAOA depending on who they are.

Open with a strongerOpen with a stronger invitation invitation
I would start with a concise, action-led introduction:I would start with a concise, action-led introduction:
GEGET INVOLVEDT INVOLVED
TThere is more than one way to drive change.here is more than one way to drive change.
Whether you represent sport, government, research, technology or the wider sporting community, there is a role forWhether you represent sport, government, research, technology or the wider sporting community, there is a role for
you in building safer digital environments around sport.you in building safer digital environments around sport.
Explore the options ↓Explore the options ↓
This should feel like a strategic entry point into the UAOA ecosystem.This should feel like a strategic entry point into the UAOA ecosystem.

Open with a stronger invitation
I would start with a concise, action-led introduction:
GET INVOLVED
There is more than one way to drive change.
Whether you represent sport, government, research, technology or the wider sporting community, there is a role for
you in building safer digital environments around sport.
Explore the options ↓
This should feel like a strategic entry point into the UAOA ecosystem.

Structure theStructure the page around clear audi page around clear audience pathwaysence pathways
I would create five horizontal sections, each with its own purpose, short explanation and relevant CTA.I would create five horizontal sections, each with its own purpose, short explanation and relevant CTA.
01 — Sport01 — Sporting Organisationsing Organisations
Join a collective response across sport.Join a collective response across sport.
Explain briefly that sporting bodies can partner with UAOA, support the Charter and participate in coalition activity.Explain briefly that sporting bodies can partner with UAOA, support the Charter and participate in coalition activity.
Read the UAOA Charter →Read the UAOA Charter →
Enquire about partnering →Enquire about partnering →
02 — Governments & Policymakers02 — Governments & Policymakers
Help strengthen the collective response.Help strengthen the collective response.
Focus on collaboration with national, regional and local authorities, policy dialogue and coalition participation.Focus on collaboration with national, regional and local authorities, policy dialogue and coalition participation.
Read the UAOA Charter →Read the UAOA Charter →
Discuss a partnership →Discuss a partnership →
03 — Technology & Industry03 — Technology & Industry
Bring expertise and innovation to the coalition.Bring expertise and innovation to the coalition.
Focus on technology companies, platforms and industry organisations contributing expertise, tools and scalableFocus on technology companies, platforms and industry organisations contributing expertise, tools and scalable
responses to online abuse.responses to online abuse.
Read the UAOA Charter →Read the UAOA Charter →
Discuss a partnership →Discuss a partnership →
04 — Researchers & Academia04 — Researchers & Academia
Contribute to the global evidence base.Contribute to the global evidence base.
This pathway should lead primarily to the UAOA International Research Network, rather than a generic contact form.This pathway should lead primarily to the UAOA International Research Network, rather than a generic contact form.
Explore the UAOA IRN →Explore the UAOA IRN →
05 — Athletes, Officials, Journalists, Coaches & Fans05 — Athletes, Officials, Journalists, Coaches & Fans
Learn. Explore. Take part.Learn. Explore. Take part.
This group is different because the primary objective is not institutional partnership.This group is different because the primary objective is not institutional partnership.
I would split this section into three simple actions:I would split this section into three simple actions:
LEARNLEARN
Free Educational ModuleFree Educational Module
Start the course →Start the course →
DISCOVERDISCOVER
Research Voices & InsightsResearch Voices & Insights
Explore Research Voices →Explore Research Voices →
TALK TO USTALK TO US
Have a question or something to share?Have a question or something to share?
Contact UAOA →Contact UAOA →

Structure the page around clear audience pathways
I would create five horizontal sections, each with its own purpose, short explanation and relevant CTA.
01 — Sporting Organisations
Join a collective response across sport.
Explain briefly that sporting bodies can partner with UAOA, support the Charter and participate in coalition activity.
Read the UAOA Charter →
Enquire about partnering →
02 — Governments & Policymakers
Help strengthen the collective response.
Focus on collaboration with national, regional and local authorities, policy dialogue and coalition participation.
Read the UAOA Charter →
Discuss a partnership →
03 — Technology & Industry
Bring expertise and innovation to the coalition.
Focus on technology companies, platforms and industry organisations contributing expertise, tools and scalable
responses to online abuse.
Read the UAOA Charter →
Discuss a partnership →
04 — Researchers & Academia
Contribute to the global evidence base.
This pathway should lead primarily to the UAOA International Research Network, rather than a generic contact form.
Explore the UAOA IRN →
05 — Athletes, Officials, Journalists, Coaches & Fans
Learn. Explore. Take part.
This group is different because the primary objective is not institutional partnership.
I would split this section into three simple actions:
LEARN
Free Educational Module
Start the course →
DISCOVER
Research Voices & Insights
Explore Research Voices →
TALK TO US
Have a question or something to share?
Contact UAOA →
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Get involved II
EEnd with a lnd with a link back to Contactink back to Contact
II would finish with a short cross-r would finish with a short cross-reference:eference:
Not sure which route is right for you?Not sure which route is right for you?
Get in touch with the UAOA team and we can help direct your enquiry.Get in touch with the UAOA team and we can help direct your enquiry.
Contact us →Contact us →
This keeps Get Involved focused on participation, while Contact remains the general communication route.This keeps Get Involved focused on participation, while Contact remains the general communication route.

End with a link back to Contact
I would finish with a short cross-reference:
Not sure which route is right for you?
Get in touch with the UAOA team and we can help direct your enquiry.
Contact us →
This keeps Get Involved focused on participation, while Contact remains the general communication route.

43


	Simplify the navigation and give every top-level item a clear strategic role
	Suggested information architecture
	ABOUT
	RESEARCH

	Research Collaboration ›
	Digital Services Act
	IMPACT
	INSIGHTS
	Make the header cleaner and more usable
	Rebuild the homepage opening around one clear proposition
	Remove the homepage carousel
	Combine the first two sections into one hero
	Making sport safer online.
	Add an immediate proof-of-scale moment
	Rebuild the pillars as strong editorial statements
	STRONGER TOGETHER.
	EVIDENCE LED.
	COMMITTED TO ACTION.
	Make the coalition feel like a network, not a sponsor wall
	Start with the scale and purpose of the coalition
	One issue. Many sectors. One collective response.
	Organise the coalition by sector
	Replace the timeline with a true “Latest Insights” section
	Create a cleaner “Latest Insights” section
	UAOA launches International Research Network
	Refine the FAQ rather than overdesign it
	Make the footer feel like a clear end point, not another full section
	Keep funding / partner logos in a discreet dedicated row
	1. An evergreen core page “About”. A dedicated page explaining what UAOA Day is, why it exists and how it fits within the wider UAOA mission.
	2. A 2026 archive layer. A separate UAOA Day 2026 section functioning as an archive of that year’s activation, with:
	Stronger and more attractive opening
	Then, the page should move through the information in a simple and logical way:
	A more dynamic presentation of the campaign objectives
	A stronger visual gallery
	Campaign hashtags as a more visible design element
	Clear links to the two 2026 archive pages
	Clear calls to action

	#UAOADAY
	About II
	Strong campaign-led opening
	From a shared message to a global movement.
	Make Silverstone the main campaign story
	Present the Practical Toolkit as a resource, not a product
	Add scale of the movement and supporting organisations
	Use “Voices” only as a gateway to the dedicated page
	Finish simply with contact information
	Finish simply with contact information


	2026 Campaign II
	Strong, simple opening.
	Introduce all voices visually before the long-form content
	Make the individual profiles feel editorial
	Name

	Voices II
	Reduce the size of individual partner cards
	Display significantly more parMerge About Us and Our Mission into one stronger narrative page
	Change the structure
	First,  “About UAOA” statement
	Building a safer digital environment for sport.
	Secondly, “Why we exist”
	Online abuse is changing the experience of sport.
	Then, tell “Our Story” as a short timeline
	Turn the three pillars into a clear visual system
	Reduce the size of individual partner cards
	Standardise how signing dates are displayed
	Introduce category-based filtering
	The Charter should be the idea before it is the file
	A shared commitment to action.
	Create a dedicated “What you are committing to” moment
	A voluntary commitment, built for collective progress.
	Replace the oversized document cards with a compact language selector
	Add a President statement to give the Charter authority and humanity
	End with a proper call to action
	Ready to join the commitment?
	Remove the current large hero image
	Give the latest story a much stronger hierarchy
	United Against Online Abuse launches International Research Network
	Avoid uppercase article headlines
	Make it obvious that each article is clickable
	Introduce filtering now, before the content library becomes larger
	Refine the article card design

	Suggested page structure

	News
	Main headline
	Move towards a cleaner editorial / newspaper feel
	Rename “Blog” to “Research Voices”
	Rethink the Events page as an editorial event hub
	Introduce a stronger opening
	Redesign events as proper editorial cards
	Create a clearer hierarchy
	Create more visual rhythm and a clearer narrative
	Stronger introduction
	Why the IRN? — make the challenge visual
	Give “Hosted & Supported By” its own space
	Make Network Activities more engaging
	Make “Who should join?” more inviting
	A diverse network for greater impact.
	Finish with the ambition
	A safer digital environment for sport.

	UAOA INTERNATIONAL RESEARCH NETWORK II
	Stronger opening and immediate CTA
	Put the key findings at the centre of the page
	Give the Founder’s role more visual prominence
	Turn “Our priorities” into a visual section
	UAOA’s priorities for 2025
	Finish with a strong report download section

	ONLINE ABUSE IN SPORT BAROMETER 2025 II
	Keep a consistent structure across all Barometer editions
	Keep a consistent structure across all Barometer editions

	FIA WHITE PAPER ON “A STRATEGIC RESPONSE TO ONLINE HATE SPEECH IN SPORT” (2023)
	FIA BRIEFING NOTE ON ISF AND INDUSTRY PRIMARY RESEARCH REPORTS ON ONLINE HATE IN SPORT
	FIA REVIEW OF SCHOLARLY PUBLICATIONS ON ONLINE HATE IN SPORT
	Create a consistent template for standalone research publications
	Strong publication hero
	Make key publication information immediately visible
	Add quick access to related research
	Explore more.
	Stronger opening
	Turn the implications into a visual summary
	Make the UAOA / Clark Hill guidance the practical takeaway
	Treat the 2026 update as a simple status message
	Updated document (2026)

	Digital Services Act II
	Strengthen the opening
	Researching online abuse. Building evidence for action.
	Create a clear “Current Research” section
	Make the research team more editorial
	Strengthen the opening
	Supporting the next generation of researchers.
	Break the programme information into clearer sections
	Research for a safer sport.
	Key areas of research.
	Make the scholars a central part of the page
	Add a clear application / further information section
	Applications are open.
	Strengthen the opening
	Add a clear “course at a glance” summary
	Make learning outcomes and course structure more prominent
	End with a strong final CTA
	Create a stronger introduction
	Expert conversations on online abuse in sport.
	Give the next webinar its own prominent section
	2026 Webinar Series is coming soon.
	Turn past webinars into a clear video library
	Stronger project introduction
	Clarify the project aims
	Present the main objectives as four clear visual pillars, with an explanation of one or two lines maximum.
	Give the project outputs much more prominence
	Make the partner section cleaner
	Create a real “Project Progress” area
	Finish with practical project information

	Erasmus II
	Strengthen the opening
	Make “How we engage” shorter and more dynamic
	Create a stronger “Engagement opportunities” section
	Host a UAOA digital literacy workshop.
	Present examples as case studies, not separate pages
	Keep the Gallery, but make it feel more editorial and purposeful
	Give the page a stronger framing
	Move away from the current repeated rounded-thumbnail grid
	Use a more editorial / masonry-style layout
	Surface basic information on hover
	Lead with a clearer value proposition
	Stay close to the work shaping safer sport online.
	Make the page more dynamic and informative
	Treat “Coming Soon” as a secondary message, not the whole page
	Coming soon.
	Clarify the subscription / access model
	Separate Contact from Get Involved
	Keep the Contact page much cleaner
	Let’s talk.
	Simplify the form fields
	Create a clear connection to Get Involved
	Make Get Involved the strategic participation page
	Open with a stronger invitation
	There is more than one way to drive change.
	Structure the page around clear audience pathways
	01 — Sporting Organisations
	02 — Governments & Policymakers
	03 — Technology & Industry
	04 — Researchers & Academia
	05 — Athletes, Officials, Journalists, Coaches & Fans

	End with a link back to Contact


